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CH PTER I

=THE PROBLEM //

Introductio to the P .oblem
/ I

in recent years public cOnfidence in the ajor American inIti-

,

t

jag, economic and

4

tutions haS been eroding'. ,ResurOng political,

environmental factors have beenlinstrumental in uch of,the public's

attitude, but the major institilions, governmen , business and Tabor
. .

nest Shoulder .most ofher"responsibility fortis erosian.process.

, 4

Ten-years ago, percentoof the Ameri an public xbressed

fi'ence in theNnation's business leaders.' "T day this figure stands at
"rfir. =,_,..

,, , --
, .

0 percent.4:.- ItVing S, Shapiro,lif the DUPont Company, said that:

Leaders in alliost'etery TWOincluding businesshave fallen
into a habit'of thinking of-pablic opinion.as'something to be
molded and Manipulated for their own purposes. *They .do not tell

the truth: they tell a carefully varnished version of the teuth--
iiesigneb to produce a_ predetermined result.2:* -.

.

.
Merrill. J. Batemani Dean of the Graduate School of Managgient

'and College of Nsines.64At Brigham YoungUniOssIty,las provided an
,. '.

.
....

insight in.po why he believes business, government, and other ilisatal

tions are in trouble.- .

0--
,

The Major cause of inflation.has hot been the oil pri"ce increases '©

levied On the wotld's economies-by itheiOrganization of Petroleum
Exporting Countries (OPEC); nor the agricultural shortages brought

.about by changes in weathenatterns. These-factors mustzbe in-'.

cluded in,any analysis of recent inflation\ but they are not the

major causes. -Government spending is the culprit.3
4. %,

John W. Hill'& Knowlton Corporation, suggests that a'

lack of knowledge aboutA5Usineis is one.of the:Major concerns.

.

I
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Early, in my career in public relatiOns, one .of the big problems was

that the people, according to the-polls,of ths time, thought busi-

, ness profits,after all cWges, were 25 percent of sales. The

actual figure was close. to 5 percent. After 40 gears of, hard'work

,by many dedicated Organizalions., people no,longer think that profits

are 25.pelInt. They think they are 28 percent. .and the real

figure is ill around 5 percenL4

..

In a Newsweek survey; 1,525 individuals were polled concerning

their trust in.leadth of various organizations. Only seven percdnt of

'boss surveyed expressed-a great deal of trust in 'labor leader'.'' This
.

low slevel-rof trust in labor leaders, may be a reason why the majority of

college students favored greater governmental restrictions onlabor.
6

Government and its institutions are also jn a:Precarious position with-
,

regard tothe.public image:

In 1960, according to pollsters, 17 percent of Americans. believed
government to be run by a.fewtig inerests.looking out ,for.them--

selves. -Since then, that percentage has more than tripled. Fifty-

%th ee percent of the people believe American. government is not, tun;

in he public interest.7

Since,all major institutions in our society have comein for

some criticism it seemed appropriate that a studyibe conducted to deter,
,

Mit:te if the peciple within the state`tf Utah field the same beliefs as

: those surveyed .oh aipationl level. ,

Statemeof the 'Problem

The Ourpose.af, this research project was to determine'the-per-
..

,

ptions and attitudes of various groupaf iridivioduaas In_Utah-concern---

Inig American busAess, government,
e-

other selected institutions in oer

United States has been'dotted with

labor. the American people have,'to some degree, 'hist cOnfidence-4,n

, -

labor, the'free-enterprise system and

society. The recent'history of the

sOalidal in7g overriMent, business and

I . , .

many of the institutions. which have been instrumental in.making the
. ..

.:

rill-sited States the best model of freedom in. the world today. The Watergate
-

t. .

O
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scandaj, the Kcteeri kickback situation, bribes on the part of some large

corporations, deceptive Advertising and marketing practices teem to be

manifestations of deep-seated problems within our society. 4

This research project was designed to determine the attitudes

. and perceptions Of four groups of Utah citizens concerning various
. ,

topics. The four groups included.in the study wire: (1) students_

enrolled in Qtahohigh school distributive education programsi(2)
._ .

students enrolled in intrOductory.accouriting Courses inpost-secondary

-- ,

institutions in Utah; (3) busine%s personriel from selected Ilsinesses in

Utah; and (4) representatives of tne.priatecitiZen sector of society.
,

The various groupi were compared with one another on various
,

items=and also compared within their own groups on certaindemographic.

variables. ..

.
- r,-1(

.. .

. i

Hypotheses

.

The foliowing.,operational hypotheses were assumed for each of
. .

, the four groups selected:

.

I

1.- There is .no significant'diffepence at the'.05 level of

confidence among any of .the-sNkcted.clemographic iariabley .

on the4ithage companies project to society:
... ..

.

no.

.
,

2.. -There is n significant difference aeihe

.

.05 level of

confidente/tmong any of the selected demographic variables
.

. . ., .

,concn
the value of profits in our free'enterpriserning

. , -.

. 44v, .

systm.

3. There is no significant difference at the .05 levej of conff

duce among any of the selected aemographiC variables-concern-
.

g the size and perceived effectiveness of the business

rganization.

±-

e

- 7
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4. Ttre is no significant difference at the .05 level of
-.-

.'

j

confidence among any of the selected demographic va0abl8

.concerning who is best able' to achieVe thegoals 'of a free

market- econ011y.

5. There is no signifiant difference at the .05 level' of confi- k

t. * v. 1
dence amtintg any of-the selected devgraphic variables,a_s' to

the opportunities of being employed in the busigh sector,.
. 7, . 4

6: .There, is no significant difference at the .05. evel of confi- '

dence among any of the selected demographi 1)ariabl.. es con-
.- ..
cerning the 'perception that consumer's have tOwS1'd the, busi-.

. 4§

begs community. o

17. ,There is,vo 'significant di fferenc at the AO evel of eonti-

dence athong':any of the select demographic-Variables con4°...
dernng liqw.they view bus aftempt to.trovide!equa).'

- ,f-""

oppbrtuni'ty for all w

8.

kers ;1,s'

cant difference atlhe .05.Nvel copti-

e dence among -an of thvsetecrtid har4a-Dl
- tt.

the percep on they aye''-conderning' 'LAW 4i,ong coritributioqs:.

N. - .4., 47
. tv

-to our d6iety.

9. Ther s no sigiVfi4nt fferenc at the .05 eiel ckt;IcotiTi- ork,

4,

.

$ %. t. k
t

nce among any1"f the aecied d'eynographic=-Yariablelkcori
;., 4 A

cern'jng their attitucle4owanSt the}sotha rkeponsibili o
.

` fi4
3usinbss. ,

8IgniPcance of Study- t:,

At present there seem o beta mul

perceptions concerning the influende that,

tipl, citiy o4ttitildes and
A 4

pusitigss, gov' nmeni,-lhbor,
0,

,,:t
.i.. sr

.1

4?
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institutions haVe'begn,seriously challenged in.recent years.\`If indeed,

',..,

,
.

a pessimtAicattitude prevails among the various groups surveyed, there .-

..,
.

is a need for change if confidence is to ,be restored iTI the.conceRt of

.,..

O.

5

. ,

I , .

° and other,institutions havein influencing the quality of life in the '.
. .

United StVtes; People's'pereeptiIins of.the effeceMenesS of these
. .

, ,

ear

`

4freeenterptise and thetnstitutions around which it is centered.

.
. .

The 'tesults of this research coulddielp Brigham Young Univer-
-,---).- ,.-. ,

sity, the Graduate
-

Schoal of:Management,and the College of BUsiness, the ':, .

. . Department of.Business Education and Delta Pi Epsilon build changes into

curriculum, institute special programs to emphasize moreJamriliarity
r... . .

with our economicisystem, and to-provide realisticdata for the various

institutions studied so they may recognsize.the dilemma, and faoeNthe

. 1 .:,..
t ., ,l.'

Nuilipes of a need for change. The pOssibilities for solving these
, -..

,1 , problems are unlimited if enough priority'can be assigned to the.need.

,
f.

!s4...14.,

.- . i *, If, as some previous research has indicated, there are perceived
0

failings in iarious-AstitutioniinAmerica, then Brigham Young Univer-

J

-sity with its unique cimilmstariGeLcOuloil be one of the first to begin to

make significant changes in the educational Probess and objectives.,

Invaluable aid and assistance could be,grovidea'toother institutions of

Am rican life to help them respond adequately to-the needs. of the future.

In addition, the teacher education prdgram in Business Education

. at Brigham Young University ould use the resifts of the research in

assisting high school teachers throughodt_the state in determining which

concepts need mo'r'e emphasis in the public'schools.. jf in f4tt, the
-

problem is one of education, business and distributive edutation pro,'

grais could, serve as futtire laboratories to determine if educators.and

.
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other, institutions cail'aggressiery provide the leadership needed to

4

improye,the economic education of the citizenry,

. . ;

The 121 items inthe questionnaire/opinionnaire include many

,

item examine the attitudes of the respondent with regard to the.
.

?.ro-
A .

'sotiety in which they live . The instrument also reflects some of the

basic economic knowledge that is pertinent to an informed citizen.

V formedor misinformed people has got to be a concern to all whO have.
.

workef so hard to preserve the American way"of life.

. .

Delimitations of the'ttudy

This data was gathered during September, 1976 to April, 1977.

The sutvey consisted of four randomly selected groups'as

(1) studehts enrolled in high school distributive education programs; -

(2) stddents enrolled in intrOductory,accounting courses in post-secon-

dary institutions in Utap; (3) business personnel from selected busi-

nessesin Utah; and (4) representatives of the private citizen sector of

society.

The .following were recognized as_limitations of the study;

however, the assumption was made that these 06litations womld not affect

the validity and reliability of the study:

1: PerCeptions are difficult to verify and therefore there-
4

gionses given ky.persons involmed in'the study will be

o

'accepted without an,attempt to que stion the circumstances

of the respondent,

2. *Specific social,Jolitical,:*0:ecOnom/g events occurring=

,during the period of sampling.
.

-

II

1.
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3. The extent to which the .instmctionsjor filling out the

questidnnaire/o0inionnaire were .followed correctly' by the

participants."

- .

4.,,Indivtduals often fail to complete the data, on questionnaire/

opinionnairesf.,No reason is known to suspect that the --
,

failure to complete the instrument make the responses of

these individuals less valid thin those of the persons who

,

completed allrofthe questionnaire/opinionnaire.
,

5. The statistical inferences were made to hypothetical popula-
- )

-

tions similar to the wiverse from which'the. samples were

drawn.

4 Definition of Terms
. .

The following terms' are defined to help° the reader while review=

ing 'this study:

c

, .
A ttitude. mental position with regard to a fact or stile.

,

BUsiness Personnel.. Individuals employed in distributiOn occu-,.,
. : r

-1-

pations. 'Applied to
.
any person front entry-level employees,b3 managers

.

or owners of the businesses.

Distributive education. The high school program of instruction
,

'which is designed, to prepare students for initial entry-level jobs in j

.
marketing; including retailing, wholesaling, and servicedoccupations.

Perception: An insight, awareness of an environment, or intili-

7 . 1

tion derived through the phsical'and mental'sbnsesl.
. ,

,r. Private citizen.' Individuals from the privatelsector of the
.. ,

, , .

ecOn0, fhcIudf4 parents, houseWives,'andothers owning or renting
-. _ . ,

,

homes or aportments in the communities covered in the survey., .

. .

.Iok -,
4

,- . 15
4
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Organization of the Study

The remainder.of this study is organized as follows:-% (1) Chapter

II presents a review of.the related literature and'research.,-(2).Cdpter
_ .

III presenti the research methods and prOcedureS which were followed ih
A 1

the study; (3) Chapter IV contains the findings of the study; and (4)

.Chapter y presents the summary, conclusions; and recommendations. of 'ihe

study.. ,

r

)
(.

41

r
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REVIEW:OF LITERATURE

Introduction --

s,
The,purOdse of this chapter was

/
to summarize literature directly

, o .e
.

related to thi-s study.. This chapter-has been organized into the follow -0
,

/
in9 'settiops:. (1) Introduction; (2) Image/of-Business; (3) Image of y

0 ,

Labor; (4) Image of,/Government; (5) Gov Snment.vs. Business; (61 Social

R sponsibility;'(7)4onsumerism; (8)/ rofits; and (9) Solutions fir

Im oving the Image If Busine'ss./

Since the id 1960's, fa(iorOle Oblic opinion, towards the

_ _

. 4 .

nation,s Majorin titutions has been declining.' Business, labor, and

governme --ins ltutions which at one time enjoyed a high level of

/.

public con .dence--now find themselves distrusted by the publictiey

t .'

A majorit of the public today could not say it felt "a

: great deal of nfidefice" in the leaders of a-sing16 insti-

tution. Yet sev years ago, in 1966, majorities of. the
people expressed strong Confidence inthe men running-half , .

of the same institutions.8 -
.

.

, -.
1

. M. A., Wright, commenting on the general loss of confidence in
. 1

-

the nation's institutions, singles Out'business in: partiCulary
,.... 4..

Ten,years ago, 55 percent of the American public expressbd .

confidence in the nation's business eaders, Toda, this fig-t

ure stands at 20 percent.9,

9
I is
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Image, of Bustndss

Major survey organizations also show that'business_has a pdor
_

image:
e

. A poll last December (197 byOpinicin Research CorporatiOn-
indicated that "large companies" rank "below most other major
'institutions in our society in terms of publid trust and con=

fidence."10 .

4

In two separate,polls'conducted by the Gallup organization,
.

busines 1,aderg,received poor ratings. Of the university Students

questioned, only 20 percent rated business executives as having high
, .

ethfcaI standards:
11

In a second survey, -which invOtVed pecsons 18 years
.

be

and older, only 6 percent had a great deal of trust;in heads- corpora-

tions.12'

,In a'7 "976 nationwide U.S. 'News and World Report survey, the
\:,-

public expressed views on business ethics and-inflation: .Eighty,percent
r .

ofthe respondents said that "overseas payoffs and political handouts

arewidespread:" Seventy-two percentlolamed U.S. oil\compreslYor the.

high price of gasolinp, "
and.69 percent bNievmd that "oil companies

.. with

. $s

*operate too much ..eech dther...,8 . -

1,, k.-

Thomas A. Murphy, Chairman of General Motors CorOration was-
.

quoteq as saying::,,
o

A recent- poll indicateS that four out 4 ten adu Americans
believe that big corporations are abbve the law and careget away

withjust about apythjng. More than half- believe that big corps=

rations got to bd big by manipulating the mai'ket in some unfair

way, and this majority thinks big corporations Should he regulated

more.tightly.

. .

\. .

.

.

, . .

1

(
-
.2' . .* . : . .. ,. . ..

1. ,

,44 then, there is, the matter of our crOdibility; ,we are simply

not being believed.i Credibility requires that iii in business

. should not ignore br excuse demongtrated'instances of question 7

able.praCtices such asIlisleading warranties.14
, ,
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W. M. Blumenthal, former chief executive of the Bendix Corporation',

and recent appointee to Prestdent'Carter's CabinetCabinet 'said. . ,

The public opinion polls continue to show that the proportion
of the public which takes a critical or hostile view of business
is growing- -and this has - caused and

- ,

and should cause, alarm within
. . . [the] business community.1

.. .

.

'
P'

Another business executive, Irving Shapiro,, Vice President-of

the DuPont 'Company, expressed a similar.cocern,:',
.I

,

.

There is today a mood of ty- nicismikand distrust of business, and

especially big business. I believe the mood is socially as well as
economically destructive. If continued, its net effect will.be
to drive business and society so far apart that we will no lohger

I be able:to'cooperate in addressing crucial questions about the
. 4

future.1° . .

r
That this i iiew is widespread among business leaders is indicated

by a survey of chief executive offiCers throughout the United States:

oyerwhelming3.,,concern of the chief executives surveyed is the
growing istrust of business on the part of the general public. One.
hundred and seveniof the 185 CEO's [Chief Executive'iOfficers] cited
this as a key problem.17 . .

-

Unless something istdone to change this distrust, the public

8
confidence in business for the next'few years,may not improve

Ten years ago, 55 percent of the adult populationhad a great --

$,

deal of confidence in majOr companiesnow only 16 percent feel that

way.
19

. .

. ,

-HoweVer, some people iielieVe that all businesses are.not
.

as bad

"

.....

'as opinion,polls seen to indicate. Frederick A. Collins, President of

the Sperry and Hutchinson'COmpany,.said:

,

1

Let us not forget that 495 of the Fortune 500-companies did
. not bribe foreign countries, that thousands of companies. did

.
.

not make illegal political ,contributions, and that thousands 'of
companies did not attempt to interfere in the internalaffairs-

* of ClijTe. That's-kind of like bringing you the news that thou-

sands`of planes landed safely yesterday However*: that news is5n
worth recygnizing every once in awhile.,v- .

.4C,

' 1 :..11
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7)r fey chief executives interviewed by the Conference Board

shared s imf4r views. They said that "only a-small percent ge of busi-
,

messes are. WrongdOers,:but these, in the wOrds of one executive," tar

Wbusine. " al Other individuals recognize valuable contributions of ..

O

business in:the areas of employment,
212

charity, and educatiori.23 .

.

,

. . .

-..

4
News polls in 1977 are suggesting that-pe a s tome change is

beginning to take place, if not, the coming years may present\a dilemma

for the AmeriCan enterprise system. -a

Public confidence in.American-business appedrsto be an a
steady course upward among the naiop's'consumers . . . . As

one example, the 11,707 household heads polled in't14is survey .

put the primary, blame for price rises during the pastfive years

. on Government and labor unions much
.
more than on bu iness and

industry.
4

The American free enterprise system has always hid honesty and -.

integi4ty as.philosophical underpinnings. Should this system become
subject to'widespread dishonesty, the United St fey will have a,

difficult time surviving the5coming years.24

Who then is responsible for the current po6r image-DS business?
,

Thomas A. Matophy, Chairman of the 'General' Motors Corporation, comment's:'
. .

iNo one believes that buSimelt is blameless inevery respect. For
us to try to make it seem blambless-suggests that'we can no longer

distlpguish between what is right and fOr and honest and what is
not.

And:
.44: A

All the fault for an alienated Rublic does notlie elsewhere:
much of itslieSin the business community itself, and,perhaps 1n

our own organizations. Rather -than attempt more public education,
business, should strive for greater produCt quality and improved
service, and at least equal cafe and attention tp the individual.

1 customer. Let us admit when-w&-are wrong - -and correct our

promptly and fully. 40

A major corporation executive said that, mistrust is a ,cOmmunications

problem -- business, is, not presenting its stelryin terms that the public

,can undenstand.27

-te,

.

- 1.

1
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ther businessmen feel that some businesses.aredeliberately
--\

. . i ,.

* trying,t deceive the'public. As one businessman 'said;- ,

'

.

raders in almost.every.field-inc101ing businets--hive fallen "'
_ .

tptp, habitof thinking of public opinion as something2to be molded
and m nipulated for their qwn purpotes. .They,do not tell the truth;

` they.. 11 a carefully vaillished,xersion of the truthdesigned to
produc a predetermined result.4° c- - -

.Still oche s thinkthat\the recent recession is the cause.
29

.

!
. V

IS

Image ofIatior

Busi ess 'reacts t9 its critics in several ways. ,Labor, they

say, s,partly responsible. One factory manager put it this way--".Labor

unions are pricing our country completely out of.reAch of the .average
c

individual.
,30

-°

Whefi asked which of the major institutions.is mostly .to blame

for inflation, 65 percept of thb 5,448 respondents to thwationwide

-U. S. News and World Report survey blpmed-labor.
31

. /
-

Another news magazine; Newsweek, surveyed 1,525 individuals con-

cerhing her trust in leaders of majortrganizations. Only 7 pertent

4 expressed a.great deal, of trust in laborlea'ders.32.
.

This low level_of trust may be a reason why a majority of col-

-33'
lege Students favored-greater governmental restrictions on labor.

- . _ .
.

,- -
.

However, the publies4image of organized labor is unclear. Resekrch has
.., .,

,

revealed very little concerning'fhgleneral attitude towards labor.:

,

Ima(ge of Government

,_

When asked to rate- various organizations orr their honesty,'

dependability, and integrity, only 12 percent, of the American, people

have the White House a htgirrating. The Senate'reCeiv-ed 9 /PerCent, the- -

)

"HPUse of Representatives'recetved 7 percent, ana politicians in, eneral

: :received only-A percent.
34
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Confidence in government seems to have grown'worse instead of

4

;
:'ak, iIn 196.0,_ according to pollsters, 17 percent of Americans

believed government to be "run by a few big ipterests,looking
. out fot themselves." Since then, that.percentage has more than )

.5 . ,.

4
tripled'. Fifty-three percent of the people believe American ....

goVernment is not run, in the. public interest.35
,

0 . ., , . .

Thi's mistrust" is also, reflected in the public's view of 'political i
!, NI 1

.. I 6

Candidaes'. Only 18' percent of tht4merican peppre, say. that candidates
.,

. I . .. 4
today are better than 10 year.s ago. Twentv.L.seven per., cent ey they are

, , e

worse. 36
.,.

In the eyes of the public, :governmentseems to have as difficult

P. a timegetting things done as they have in attracti4 good candidates.

--/io portion of the ggvernment at any 1eve:1 is able 'to muster' a high
,

degree of confidenoe in their Habil.ity to. get things done,'! local
..... , ....

i
e

government received- the highestfrating in thil category and t was only

11 percent. 37 .

This feeling is illustrated, in. a study of American opinion for

U. S. News and World Aport. Individuals were asked..s,
.What would happen . to costs i goverment. ran the railroads,

arl ines+ and buses? Most household heads (73) say the costs
would goupnearly one-third put, the increase at' 26% or more.

.....
Escalating costs lead to i'nflationanother area where tfust in4

, - ,

, - c f 6

ernment is weak. Sixty-nine perceht of the people blame .,
governme

*.,

nts_
, i

. , .

deficit spending 'for rising ihflatien. 39
..

- .

- . Merrill J.;Bateman, Dean of the Graduate.Sthool of Management/ ;

, . 1
. .

- , ,
College of 8usiness atBrigham Young University,

.
alsoxoncurs: He says: .-

-.- r , . ..6: , ''
Y,-;.:

.

The, major cause qf inflation has,anot been the Ail price
,s increases levied on 'he world.'s economies by, the Organization i

of Petroleum Exporting CourftrJes (OPEC), nor, the agriculture-1-r
..°-. shortages brought about by ch4nge,s ire,weather p erns. These b

, factors must be included in any; analysis of recent infl orr,
but they are not the major causes. 'Government spendi,ng.isAhe

1
, - tOprit.40' ... 4. . . ,

1

,.. -.

......, , 1.
_

r% A ;' '

22 ' ..
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Government,. it seems, 'has fared aboutp well as business,4n (

presenting an image to the-'ublic. Both its spending prOgrams.and its

grdwing number of ,regi.11ato, y agencies have triggered increasing criticism

from th private-and public sectors. . ...

----'ipVernment vs. Business a

One of tP(6.4ASic labeties for which the American ,colonies

,fought was the freedpm to develop without onerous governmental restraints

". . Private enterprise, said Thomas Jeffersorl,is the foundationof

American prosperityr"
41 t.

But according to today's businessmen, givate enterprise is
F

.being usurped by governmentalregulatfon: .

h' 'Free .,nterpTise has all but fal

- .

to the wayside - due t84

Governmeri controls and labor demands- ?,said the geceral manager

of a retail f6od stol'e.42 ,.
.

,

.

... et,

j"Government is choking me to death withtaxes and sales taxes'

and more!' complained one w4olesalert43
a \-,*

'Get governmenttet of business and let our free enterprise .

system work, or we will spon.have-25-percent of the people sup-

.porting'75 percent of the nation,' added thehead of'a service

businets.44 -' ,

-M
A -lc

t.,,

, -44

-.,.=
In a 'three-block section of,the Miami Beach shopping d=i4rict, .., .

"-seven stores are .going out of busine0 or already hmieclosed.

wages and taxes so high, the small-business person doesn't
Explains the owner,df a dress shopAg the neighborhood,4w4th .

a chance-145g.
, . -

. .

-
.

Businessmen feel that government regulation not Aiy.reduces
: . .,

.
.0. .

their profits but introduces ineffipiencies'that the consumer has-to pay
- _.

gr . . 1 p
.

As .one businessman puts,it: "..-. ? it is theFconsumer who

Y . ' _ , . . 4

pays for excessive- reguAtion; in fiigh prices, higher taxes Ynd,.,

_.., .,.

reduced choice in the
Y

marketplace. "474i .4 ;,:

\

.
, a

'1 44
r t'

t

23
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.Paul Harvey.also -expressed his disappointment in improper govern-

ment regulation, For the past 40 years most products have increased in

price by at,leat 300 pernt, but the'price Of gasoline has_ remained

under a dollar. He comments: -

. . , A

Yet the United States Congress which shoolerbe rewarding
r

the petroleum induitry_for the innovative practices that have.-
contributed less to inflation than any other commodity=-instead'
'has .been punishing the industry with restraints, tax disallowance
and threats of.dismembehient. .

. e

414 Aid so at the time when'Congress should have been doing every-
thIng\passibleto expand -oil industry exploration a0d.development A

'it has instead passed legislation which tends to "discourage both.4°

7,
. Another businessman warns consumers that:

Every 4awand regulation infr inging on the free market, how-
ever well Antentionedl represents one less option in our store
of personal freedoths.,9

. ,

A recent corporate annual repOrt commented:-

'It-is evident tha overnment regulation sometimes defeats
. its'own purpose and oftei requires unproductive "investment with.;
coutcarresponding benefit to the public.'50

Many businessmeh,feel that if the trend of government intervention

. i , Continueg, our'capitalistic society ;will inevitably,be meOlaced by a
- .

centrally-planned ecdhomy.51 .

.....), . .

....-----

'
In particular, regulatory agencieg,have.beeh,,accused of tinter-

t"

. - vening in corporate affairs and hamperinglprodpction,s, A Conference
4 \
A ., ,-

Boatd-survey recently revealedy' ''' I
A''. ... -

^

7--Almost a quarter of the chief executives surveyed Make special
retention of what they view as ever - increasing government reoUlation,
of their industriessand their companies. Using expressionsTanging'
from 'overregulation" to "cancerlike" and "octopus," they complain
about excessive government regulation in 'areas such.as pollutjcp
abatement, safety and health, equal employment rightt, financial
reporilng and consumer protection.52

'

In a similar Conference Board poll, business managers complained I

about National' abor Rplations Board (NLRB), Security and Exchange

0
O'
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ComMission (SEC), and Occupational Safety and Health Administration

(OtHA) :regulations.
53

t
.\.

Hugh Tuttlet afarmer from Dover, New Hampshire, says, all

, these safety regulations are put into effect; family-type oPeratidtils

iike.mine cannot survive, because theycannot afford the new equipment.

WeiWbe all safety and no Operation."54 And tnere are other -g6Mments

,

like "I have an undying hatred for bureaucratY. I havf to fill out

records for three Government agehcies, and I don't think they read.90

percent of it."55
Ak4.

A classic exampleokof counterproductivejregulation is i-llus rated

by Aimco Steel Corporation:

\-
Complaining that it is getting' progressively harder f6r business

t15d6Nts job in the face of increasing. government interference,
'Armco Steel Corp. cites examples of-how some edicts out of Washington

,fly in the face of common sense:
.

-For example, to clean up a piece of major equipment which govern-
ment inspectors said was emitting visible iron oxide dust, Armco

installed special scrubbing equipment. The scrubber captured 21.2

--- pounds of dust hourly. The 1975 annual report tells what happened:
.--.... - .

. r '

'But the scrubber. is run by a 1,020-housepower elecfric OOVor.
Producing that power at the electric utility's plant spews out 23 '-'4-

itiOpounds an,hour of sulfur and ngen ocides and other gaseoug pol- -- -.

lUtion. sq', even though the power plantis meeting government regy-
lations.0.,visible emissions, the air is actually'1.8 pounds dirtier,

, everAihour, becaUse we'cleahed up.!06 , ,

_.

4.e4, ,

4

One survey seems to support the feelings of the businessmen.

The U. S. News and World Report survey of American opinion found that:
.

Regarding bureaucratic controls, 66- percent said the More Goiern-

ment tegulatiOn there is, the less efficiently companies can operate.
They agreed overwhelmingly, bx 72 percent, that competition is
better than 9vernment regulation to make sure the publicgets what
it pays for.0/

.Specifically, effects, of the regulatory agencies can be seen lb
t

0

recent proposals to break up the-major oil tompanies and to bring anti-

0 a-
2

d

tiK
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trust suits against some Major companies like International Business

Machines.
-58

,;-I,

... . . . %..
t

. But Gavernvent,alone meat be blaiied for these' actions;
so

'doliern- 11.

. ..
, * ., :

.4, ment is :fin outletof the public. VThomas A. Murphy,- chairman of Ggnera)
.. ot

,

Motors, explained this when hesaid that
_ .

The, hard fact i s that a great, deal of golgrnment regulation isa

reaction to the hdlod of the large segment!o;wpublic thatIN
n dissatisfied and Aisenchinged withlteveryday perfor-,

mances of American tusiness, especially big. busines.5

Business ;has failed.to dinvince-the.publicqat-lb4e of he vir- :

tugs of dapitalisM.6° -However, public relation alone-cannot change

77

publit'sentlment. Ainesi must take some strong orreCtivemeasuresAo
-.:

. ,

.
,

.
. ,.

.yedu.ce governmentregulation. One_exeCuttve saYkthat business people %
. , , . i

-...= are not consistent in what they say: .-,

. . , . ,

'.

. Tbo often we,rail against government regulation -that is- except

"ci

regulation to protect us against fbreign competitio . We_.oppose

government handoutl--except those used to bail out articularcompa-
nies or particular industries. .10.1e Are deadset against controls on
prices--but wage controls might be, worth a look.6r -"'

,

A recent editorial rtecealed a Similar story. The'artiCie said
;

L _ ,

that'some businessmen would o'ppose'd law-prohibiting bribery of foreign:
.

officials because it would`"sexerel,Kdamage their ability to compete .,

62 ,II

i ,

,with
.

foreign' 1
.

.firm...
) . , .

,

1 Recent
.

;o0inion polls_reveil the publies. reaction tolncon-1 '' dt

.4 .,
4. 4

1

oistencies of business- by showing thata majority, of iTs believe

.
__ that governipet should put stricter controls. On b siness.

63
One survey

. . . .
.- . . .

indicates that :56 percent of the adult American population favors greater
J

.
.

, .
,

government intervention. Sixty-two percent feltthat government shoUld.
.

, - %k N lb ,

,pTaCe stricter controls on business.
64

One _survey indicateld.a possible

reasop-for the tendency toward g-reater'government intervention. It said
c

J
4.

\-,
_

,

(' 26
. .
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that: "four out of tenladult Americans believe that big corporations

are above the law and can get away with just about anything:1165,

Truly, government is involving itself more in business today

than at Any other time in history. But whether 11rness or government

* r.

is complAtel -responsible for the barrage of,gurrent regulation is
-4,

impossible o ermin '(

Social Responsibility

RespOnsibility for social problems is a nationwide controversy. .

Traditionally, social responsibility has been'more a function of govern-

ment than a functiop.of the private sector. But that responsibility,
.

40 to technological-advances and changes in public attitudes, has,been.
. ,

gradually shifting towards the business community. Businessmen react to

this rie esponsibility in several ways. One says:,_,
Ale_

. The- responsibility to lead and-io marshal needed resources- rests

with,the gpernment. It is not in society's interest for business-,

men, however tharit'able 'their, intentions, to sally forth illto the

communtiy to take on duties the.publiOlas assigned,to gov&nment

/-
officials. 'And it is certainly not in the interest of business to

-do-so. The prime responsibility of business is the ordinary pro
cess of commercq--the business of making and shopping and selling

.,

and repairing.0/

Other businessmen think that business should play a part't

solving social problems--but not to the exclusion df their primary
. A

''';' f functions.68

Some feel that Me public is not - gi=ving them a consistent set of
.....

demands:

4

,
We are expected to Create more jobs, but to do thiS we must

remain competitive in world markets, and that calls for more pro='

ductivity, investment, and technology. At. the-same time we are

../.7 asked (often by the'same people) to slow down t logy, put-more

).money intonto pollution, control, and increase' our comm tments to edu-

. cation and urban_improvement.69

27
O
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Whether the businessman feels that he has a responsibility is

relatively unimportant. The important thing i.s- -the public feels that

business should have a social responsibility. A Gallup pO'll of college

a

students discokeered that, 87 percent ofpem agreed.with the proposition

that'"business is too. much concerned h'profits and not enoug wit

public responsibility.
70

The public feels that business is not doing an adequate job in
e

-dea4ing-wTth shortages, conservillionatufel resources, and controlling

polAution.71 '"Business brings pollution, big business bring big liolluz

'tion,
,72

is a common attitude.

In many respects the public's view of thicceptance of 'social

responsibility by business has diminished. over the past decade:

'--Supportihg education--down from 37% tc28%

--5 ting an example of ,good citizenship for' the young down

fro 66% to 42%

-i- Helping the, need9--dOwn.from 61% to'39%

If business is-going to make headway in improving this public '

image, it is going to have to make some compromises. Kenneth R.) AhdreWs;

Harvard business professor, said that it is:the "corporation's opportunity

.to focus poWer on objectives-Ahatare sometimes less edononitcelly attrac-

tive than socially dessiratile.
74

Consumerism

.

The free enterprise system has been built-on the premise that

the customer controls the marketplace. Businesses 'have had to cater to

the consumer to make a profit. But some consumers are not satisfied

with business' efforts. One businessman expressed his feelings this

.

'A
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way- -The consumer. has become exasperated'by inferior product quality,

inadequateprvice, and discourteous handling of complaints."
75

The consumer can defend himself by refusing to buy a company's

product.
7

But this method isn't- always effective. Some fndividuals .
-,

.

:. .

...

likeAalph Nader', as well as government officials, have organized consumer

agen s to protect the,rights of the CO;isumer.77 Ralph Nader received

.
-i,hiPier popularity rating from the nation's college students than

Henry KisSinger, Senator Kennedy; or President Ford

Profits

'Consul rs also complain about highprices,attfie stores. They-
.,

see business as being overly concerned with profits. 40

An international eAecutive said that people believe business is

suffering"frOm tunnel vision, and see profits to the-excusion of 4

almost everything else. "7'9

Thorstein Veblen,_a noted'economist, expressed that view when he

said that business was. involved in the "anti-social pursuit of profits,"--80 ---

But the public seems-to have edistorted.view of the purpose of,..
Ts.

-profitS:
4

le

Most Americans are familiar with the concept of "It as.a

reward which-stimulates the bugtnessman to try harder. ,''Far fewer,

people, however, dive the profftrincentive its'clue for increasing

supplies and lowering prices.81
.

It is easy to see whyAkhe consumers feel that business is making

an excels profit. They think businessis making much more profitrtham

, . .

ctually is.
.

.

. . . .

.

,-

Studies rev al that the majority of Americans estimate average

industry pts to be more than six times as high as they actually

are.82
ver

e , A.
' -A

2g
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An American Motors7Survey showy on-investmentshthaf most , .

Americans believe 30 percent to be "a fair profit" when actually.

the average "profit" in American industry last year was 4.3

percent.83
.

John W. Hill,-of the Hill & (Rnowlton Corporation, told this story

.
. i .

to the. Public Relations Society of AMerica Institute:
. -

.. .v
,,

.
. . .

Early in my career in -public relations, one of the bigproblems
was that .the people, according to the palls of the time, thought

!',.
business profits, aftir all charges, were 25 percent of sales. The

actual figure wag-then close to 5 percent. After 40 years of hard

work by many dedicated' organizations, people.no long think 'that .

profits are 25 percent. They think they ar 28 tent . . . and
.

the' eal figure is still around 4 percent."
.

,.

' a

Solutions for Improving the Image of Business

Economic Education

Changing the publi's attitude to a more favorable image of

business is a formidable task.

The public's attitude, according to experts, is based in

part on lack of knowledge as.to how bustne:s4,functions, to whom .

,it is accountable, how it serves the public and what its stan-

dards are.85

And this low level of economic literacy has concerned gpme
,r )

eicecutives.
8 Forty-five.percent of the chief executive officers

interviewed by the Conference Board said that "more economic education
.

is one-way of tackling the Rroblem."41 at

Howard Flieger says "most Americans.are, economic illiterates,"
,

f. .

and he.quotes Dr. Ben Lewis of Oberlin College wio sa4s: "The case for
a

economic education is the:case for democracy jtself "88

Another 'respondent to the Conference Boar4 survey believes that:

-0n0 of the most serious problems facing American business today

is ,the 'lack of public understanding-about how business operates,

the importance of profits'to finaDe, the continue( eipansionof
productive capacity; and,,the needfor increased incbvtives tb make

:such expansion posgible.°9

er.,

fig
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Merrill J. Bateman, Dean of the Graduate School of.Management at

Brigham Young Univetsity, said: "Adericans should be concerned about

their economic illiteracy and their attitudes 'toward the free enterprise
Z

t
/ Ahn

systenhilU.
. .

. . , , _
.

.* Although concrete evidence is not available, M.-I:. Frankel,
,. . -

a President of the..Joint Cduncil on Economic Notion', said that:J°'

There is a str6ng correlation between people's attitudes .

.

toward big buNniess and the amount of correct economic informi-
tion they have. The higher they score on a test of basic - .

economics, the more favorably they look at business organi,
zatirs as a group.91 .

Glenn S. Dumke, Chancellor, The California State University

and'Colleges, suggests that we must look at what is ha pening in our

kchools,
`

Economict is simply not included in the cur lum that is
actually taught by most teachers.

-2. Most teachers have no training, or at least highly inadequate
training in economics. .

3. Most textbooks (e.g., social science,. hiltorretc..).that shOuld
'contain elements .of economics contain neecodomics at all, or
highly inadequate economics.

4. The,schools have virtually no`-key'resource people to make eco-
nomic education happen. --Here the problem is a resource gap--the
keyaresource people are. professional economjsts specializing in
economic education--but they are alMost all located in the

universities:

On public questions involving ecoribmic issues, our schools and

.

our universities in many ways fail to prepare the great majority of

students to make wise decisions. And the adult public-at-large, having.

-

emerged from these same institutions, is,in the-same bbat. Our citizens

cannot, in most cases, make wise decisions omeconomict..92

Disseminatiog correct' economic information has tong been'asmajor.

problem for eddeetional institutions..A nationwide Sears" study con-

ducted among high school distributive education students concluded that;',

1



- .
24 ,

-

distributive ed ation teachers are_probably riot teadIng their students

q6

enough abOut't ejluSinesS and economicsystems.93

tien's colleges appear to be even less successful, ft this

( area than it high schools. j4 Gallup pall conducted among college

.'
students du ing 1975*found'that college juniors and Sentori understapd

less about4the profit system than high school juniors and seniors.
94

. .

The'survey revealed that college, students underettimatedzrpo- '
. t

rate income taxes. `They, guessed about ong-fOurth of the actual amount.
, ... ,

. k
.

They also exhibited a poor understanding oflabor costs.- Most felt that
.

.

30 to 40 percent of each-dollar used in Making items such as refrigera-
.

V",,

tors and au4thilesment to labor--the real figure was, 70 percent.
95.k

, .

As a final note, M. George Gallup sserted that: \

. .

4
. . -4_

. This survey presents cogent evidence that the four years-that
.typical studerits spend in typical colleges and universities tend to

' ,m,,0 disillusion,theth abotktheirsountry and,to inprease their alien-
: ation withOts. instttWons,?°- ,. .

. . .,..

.
.

. .

tirhese'college students then emerge intolsociety as' consumers -

<: .____ ).. 6
'''t, .

--;' who don't really understand' the prof*t system.
0

.' ..#

V. . The research depar ent of Compton AdVettsing, Inc., concluded

.
.that fewersthana th' d of affedults WOW 'what profits are, only 2'

, , percent can 6.p lain the-interrelated functjons of four major factors
in the economic system -- business, labor, the consumer and the inves-
torl-and 56 percent'belftve that more not less, GOvernMent regu-

lationlation is needed.27
, . 4

Yet, the *lip does.need some source or sources of correct
AW

.economic information. And schools, according to some, seem to be the
.

it
4111tP

ninstulogical nface for educating the'people.98

The*Joint Council of Economic Education feels that economic

edudatfon needs to be a_lifetiMe proceis. Currently they are working on
a

a programto make economic education an important part of the curricula
1

ugh college.
99

:'

,
.1.

.

,,,from kindergarten through
4

Some, iibweveri feel that this is not:enough. Many executives

think t hat education needs-to'begin with the teachers.la- Onebusiness
. . M _

,
.

.

I
e I

11.1
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executive has gone one step further in assisting the training of husi-'
. ,

hess teachers. He has "personally underwr tten, two-thirds of,the cost

of specjal economics courses for 125'hig school teachers at Lake Erie
-e

College.
.101'

Other,businesses are doing simllar things to help train business

teachers.-.
102

This type of close cooperatiqn between the business and

the.edcation communities can be'a..((aluahle asset in helping the average

consumer to gain a better understanding of the private enterprise system.

'Even'with All the hopes for improvement with properly applid

ecohomic education'comes notes of dissonance:

.the problem isn't ignorance, and it's therefore JinlikelY that
- economic information will have the hoped-for political effects.

OpinionNollsAo not revea,) any great "economic illiteracy" on the
partiof5the-merican people. What they do show is that many
American's don't lTke the profit.motive, jOh.insecurity, or other
featureOpf a market economy. Giving these people information
isn't goirlato dispel their)misgivings.

. .it's one thing to alter people's scores on tests of their
economic knowledge or political-viewpoint, andkvanother to phange-'
the political character of a community or,natitn. To date there's
no evidence that economic education Jas made any headway in doing
the latter, and a lot to suggest that it hain't.

. .what-business lacks today.issnot merely a "position"; in a
'deeper sense it lacks the, habits of thinking and talkiliabout the
ways in which companies and products contribute to people's lives
indt#elp realize --.their values. .That's a.pity, fpP the fact is tat-

businessmen can't defend themSelves politically unless they can
articulate who-and whet they are socially, 'What role their produa-s
play dulturally, and what difference it all makes. The'only job of
"economic education" facing American businessmen is..the one they
have to do by themselves on,themselves. With that accomplished,
they can turm to the real task at band - -not, the disingenuous dis=
semination of information, butithe exercise of the'Arts of citizen-
ship.103'

CaielicAtion

Effective communication to the-public is another way busineSs

cats improye its image.

I
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A substantial part of the credibility problem stems from the
fact that too often business organizations don't -tell people what
they are doing, or they discuss it such guarded and aimbiguous .

terms that people suspect something'is being.hidden.104
,

*BuSinesses can deal wi6 the comMunicatiohs_problem by improVing

relotions with the media.

400reditors and reporters fel
A"

"A recent Harris Poll.reve h4t At of

t that there was a significant credibili

. 105
4

etween business and the. medla.q :this solution to th'e. problem would

t,, seem to be'very important because most Americans probably formulate.
,

their opinion of business through exposure from the media. I 's

. .

Harry V. Letton, in an article ,entftled, "Ways to Tel l- the

,
Business Story," suggests that corporations make annual reports readable.

He says: ". . .for.too many'yearS the reports have -been accurate to a
,

f=ault, but readable.only. by accountants or lawyers.". He also advises.

businesses to prepare their own advertising and palic.relations mes-

,

sages.
106

Changing Business Practices

Both education and coMmlpicationarelpossi6le solutions to the
.c

business credibility problem. In additidn, business itself must be

willing to acCept criticism and, ke carrecttve action where needed.'

.

"let us admit when we are wrong,
fl said one executive,Wand correct "our

007
mistakes, promptly and fully.

Roman A. Andrus of Brigham Young University said:

If we are to learn to speak and think in terms of our fUndamen-
,,

tal values, it would appear that tWo basic changes must'dccur:

-4-Spokesmen mat come forward who are able to articulate' values

basic to our economic and poll` ical system. .and influence

intellectual thought, organi ional practice and public, policy

toward fundamental valuesV* 3
. .

--Businessmen, economists. and public leadeis must recognize that
business institutions and functions will be judgedfnot only from

<1,

1.
4 34
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the perspective, of economic ..productivity on wealth, but from the.
broader orientation of maximization of the social good. The inte- .

gratian CI' every aspect Of quality of life, including economic
considerations must be the baSis'for defens'e of economic institdA0.

'
.tions.108 .

. ,

-Business must respond to its communities It must demonstrate

the virtues of ,private enterprise to society at large, It must, in
109

the words of a major automobile corporation executjxe, fill the busi,

ndssman's first, last, and always responsibility: the'respOnsi

sgt4sfy. z .customers--today, right now, not tomorrow.
.110

In, rder to do this; bustneSs, according to some, must correct
.

some,_of its current' ills. "Face up to the situation,: urges an aircraft

. -

1Tty to .

0). °

manufacturer, "and get business' own house in order.
.111-

What,are some

suggestions for business? One manager says:

Wes move in the right direction every time we emphasize

. quality as well as uantity in our products, everytime we
focus on service as well as sales, every' time we welcome
criticism and.act it_rather-than avoid it and condemn it.

. We move again the right direction every time we talk t4itha
,customer, with a stockholder, with an employee; evertime
we take the trouble to teacha yoUngster; whenever we invest

',wifiat we must to provide better prodUcts-andbetter servi

for consumers.11

Others propose: ' . .

, ,

--Be fair acid truthful with your shareholders, your - ,f

your co-workers, your suppliers, and the public,.
..--,Be forthright and.honest in all-yoUrdealings: ,......

--Be aware of the changing world An which. you live and be',

. responsive to it in your dealings.. ,

.--Be a responsible and' constructive part of the community.
--Strive constantly to improve upon all that you do.
-- Conduct bOsiness so as to indicate pride in your efforts and

I. , -tin the products and services you provide. ,.,_ .

4-Reyrd as imperative the financial stability and grdWthof

stomers,

_'yo r business, in keeping WthAtie princiiplds above.113

A group of business executiv s sees the need:as a five-part
4,

process,:'

. . r
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--Develop new skillsparticularly'communic io skills.

--Improve economic education programs.
--Strengthen business-government relations.--
7-Expand_cqmmunity involvement: 'coenottafe cittze

7-IMprove research methods.114

Unless something.is.dbn7 in the future to change the, public's

-

Image of our business system, freeenterprise as we know w it
,

may _die.
15

-

A

41"z

Summary Of the Chapiii.,

The 'linage of various institutions being-investigated in this,

Study has been on the, decline over, the past decade.. Government inter-
.

vention in various sectors of Our society is being viewed with more

and more alarm: 81.1siness practices are being questioned by more;

and more Reople.,-

The.need for improving the tmage of various institutibns is

k. .

evident. There is a definite social responsibility which rests with

,

.
.

.

ieach of the institutions to do whatcanto othey camprov, e
,

thear relations
i

...

with the Americanpeople,* j'we are to.continud enoming the &enefits
,

-
r4

.

Which accrue to us as a reusIt bf our free enterprise system.
.

4.4

o
14"

T.
4

I

'

14'

r

O

,

4
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CHAPTERIII

-PROCEDURES AND RESEARCH METH

e4

The procedures, used thiscstudyore

sections: ()) Questionnaire Development, (2)

;

oants,,,(3) Methods of Data Collection, (4) Treat

4/.

escribe

(5) Summary ofjhe Chapter.

lectio

et

A

in the following

of the'Partici7,

Resporises, and

Questionnaire/Opinionaire Development

The questionneire/opinionnairb used

by the Merchandiiing Research Department, of

the National Management Adyisory Council in

in this study was developed

Sears, ,Roebu&,dompany for

November, 1975. Sears used

the questionnaire/opinionnaire to see how the attitudes of the high
t

schobl distributive education' students toward the American business

system-and their knowledge of that system compared with'the attitudes.
',,

'arid knowledge of those senio6-not involvel with the program.

Th&results among both grobps of students indicated that they

shared similar misunderstandings and negative'attitudes. In other'

words, a participation in a distributive education prograli had little

effect on students' perspective of the American system. Due'to that

concern the study was exten,d to distributive education teachers. Its

purpose.was to determine whether the. misconceptions and negatiVe atti-

tudes of distributive education students were a result of the inability

of the teachers to communicate their knowledge or a .result of the basic

1

attitudes of the teachers.

-29

.4*,1111"
f
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As a result of the survey conducted by Sears, many individual's'

.

throughout the United states believed that the questionnaireOpinionnaire

was biasdd and did not present an. accurate picture- of the attitude and

knov0pdge of high school distributive edutation students and teachers.

It was therefore determined that the questionnaire used in the original

Sears study would be used in its exact form to determine, among other

things,_whether.other segments of society woulAtrespond in a similar

manner. /

-Selection of Partictpants

-, .

A stratified, random sample was selected from the following
t

groups: (1) students enrolled in Selected Utah high-school distributive

education programs; (?) students enrolled in introductory accounting

'courses in selected post-secondary institutions in Utah; (3) business

personnel from selected businesses and communities in Utah; and (4) repre-

sentativet of the private citizen sector of society. '

1 Inasmuch-a the study inwilved both high school and post-secondary
. ...

-tUdehts; the only communities used-in'the poSt=secondary, business per-

sonnel and private citizens portion' of the survey were.communities which
'

had both high school distributive education and post=secondary programs.

These communities inclhded: Cedar City, tiAi-alm, Logan, Moab, Ogden,

Price, Provo, Richfield, Roosevelt; St. George,. Salt Lake City, and

-

Smithfield.

.High School Distributive Education Students

..--
.

High school distributive education student§ used in the study
.

, ,.

were selected from all ,distributive education programs thrOughout the
. 4

. ,

. .
.

.
State of Utah on'the bisis of enrollments in the various distributive

,

education programs. (See Appendix B) ,

, d .
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,

Stylents were'selected for the sample itsing actable of vAndom

numbers. Teachers were instructed to give the survey to the.sAudent 7

whose random number corresponded td their position in the class roll

book, thus assuring that each student had an equal opportunitto be

. .

selected for participation An the survey.

Oost-Secondary Acceoghting Students

Students selected for participation in the post-seeohdary

student phase of the proje ti,-.were selected from introductory accounting

courses at the various post- secondary institutions An the State of Utah.
v.

Post - secondary institutions7represented in the study*te: Southern-

Utah State College; Snow College, Utab State University, Moab Are'a;

Vocational Center, Weber State College,,College of'Easiern Utah, Brigham

'"'Young University,` Utah,Technicel,CoIlege/Prove, Seqer. Valley:tech, .

Uintah Basin Area Vocational Center,- Dixie Cdllege, Untyersitg Of Utah,''

Westminister College, Utah Technical College/Salt Lake, and Bridgerland

Area Vocational Center. .

--. .. .
* , .

. )Students were selected on the basis of the_population of the
.

. . .,

.._ . ..

various institutions, Students were selected, using a table-of.rand m

.Z,

,

.

numbers, Teachers were instructed to-give the survey to the stiken

a

whoserrandom number corresponde&to their position in the ,class roll.%

....

book, thus assuring-that each student had an'equal opportunitrto be

/

selected' for participation ih the surveys. - -*
41%

-.1Business Personnel .4

).
Individuals selected for part cipation in this portion of the

, study were chosen from representatives of.businesses involved in the
- .--

.

.

distribution. rocess.. These businesses,200 correspond with The Office
... . ---2,.,.

141;

39
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of Education Classificatiop Syttem 04. 00 00 00. business firms in this
10

.
.

'classification would include businesses performing activities that
.

.0 .

_a

. direct'the flow of goods and serviitdincluding their appropriate .,
.

.. .

utiization, from the prodfer'to the consumer or user. These activities

..-
t

. .14 include selling,,and such salet-supportigg functions as buyidgl, trans-.
...b vr .

.
. ..

. il,
. porting, storing; promoting, finanding, marketipg,reseirch and manage-

, ..

ment. The UtahbDepartment of Employment Security was.contacted fora

listing of butinesses in thivcategory. Businesses were then selected

4- in communitie having\post-secondary institutions. This seleCtion

procejoas made using a random table of numbers.

44 .

. Private,Citizens '

Individuals- selected for participation in this phase of the
.

research.project were chosen from individuals livingin comMunities that

.7 ° . -

have post7qecondary'institutions. Each 'of these cbAnities were
,

divided into four quadrants. A quadrant was then selected in each

community'on a random basis, blocks in this.quadrant-and individual

L.homes,were also selected om a random basis, thus assUrinrthat persons
P_

selected for sin e st y would be -selected on a random basis.
a

Methods of Data alection

- , Ques niir s/opinitmaires-uted in ias study were Rtepared,in
, .

-four' colors: whitedistributive education students; bUff-4Ost-secon-
-41w ti 0

dart' accounting stiplents;,greenz:pusiness personnel; and pinkpriVte

. .

citizens. Questionnaires/opinionnair s were distributed to individua

in each of the poOulations according to the plan p_reari y,outlined.,;
f

Following the initial colletion of data ew addition. respondents
. ,

were needed; therefore, other representatives were selected on a random

basis from within the same gro _pninns.

1

\>.
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Treatment of Responses

,N

Completed questionnaires/Opinionnaires for each of the popula-

tions surveyed were punched on cards and sent.to the Brigham Young

University Computer-Center for statistical computations:

The stafistical,methodoiogy used was the Statistical Package for

Social Sciences (SPSS) for tht compilation of each category of dat.i.

After the data were summarized for each individual group it was neces-

sary to use another .adaptation.of SPSS to determine the means of selected

questions that were used in determining significance between seletted

..,
.

dbmographic data and the dependent variables. (See Appendix C), The

method used for the analysis of variance was called "Rummage" which islk,
g.

. 0 ,

a general purpose computer program for solving linear model problems

arising-ff.om,analysis of variance, analysis of co- variance, experimental

design, regression, weighted least squares, multivariate analysis of,co-

--.

variance, and multidimensional contingency tables.

After each of the four groups was summarized a F-Ratio's and

associated means, two- and three-way interactions determined; a composite

of alPTour,lroups were submitted to the same' analysis.
. J

Sectio lbe of the questionnaire/opinionnaire (See APpendix A)

was atialy*

seven of the

process,(SPSS

nt- ,,..

sing analysis -of variance. Sections two through twenty.:

uestionnaire-were summarized,usingthe categorial analysis

Summary of the chapter

The questionnaire/opinionnaire used in the survey wastaken from

'a study done by Sears, Roebuck and Company. The questionnaire /opinion-

naire was administered to 'individuals representing four segments of

Utah's citizenry. These groups included: (1) high school distributive

o
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educatibn udents; (2), post-secondafy accounting students; (3) business ik;

.

. ,

personnel;-and (4,) private citizens. ,After the initial hnaiysts these

four groups were combined into a composite group.

Data were compiled-on the five groupings and selected segments

were analyzed with pertinent demographic data to see if there were any

significance or interaction between any of the variables.' 4

,

t'

;

..

---

4

; .

:
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CHAPTER IV

' FINDINGS

, . --- Introduction
, ., . 1

4

High school'distributrve-education students, post-secondary

first year accounting students, individuals working in businesg and

1/4

r 11

private citizens in Utah were surveyed with a questionnaire/bpinionnhire

consisting of 1l items. The survey was conducted to determine the

Mb

perceptions and attitudes they held toward some basic economic concepts,'

and their reactions to what-extent they believe business, government,

and labor are contributing to these beliefs. A fifth grouping was also

'

obtained by combining.the four groups into-one composite group. In

total, 1,508 respondents were surveyed which represented 409 high school

distributive education students, 404 post-secondary introductory-accbunt-

'ing students, 344 individuals working in business related activities and

351 private citizens..

Several- respondent's did not completely fill out the demographic'

data; therefore, when statistical analysis wps made_for relationships

between sex, political party affiliation, r4ligion alid the questions

. being asked, a ttii-5f-T736 respondents were.used. The,charaCteristics

of the population sampled e in Appendix Q. -<c

,
.

6 The first .section of the survey centered around nine 'major

areas. They were::

1. The image buiiness projects to s ty

2. The value of profits-in our free enterprise system.

35
a

43
g
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.3. The size and pvceived'effectiveness of the business organi- .

.

zation.

Who is best able-to achieve the goals of a free market.,

economy.

5, - The opportunities of being employed in the business sector.

6. The perceptions that consumers' Omme'toward the business-

. .

community. : - .

.

,.1

7. How.consumer's 'view businesses' attempts/to provide equal
.

.

opportunity for all workers.

8: The perceptions; that people have concerning labor unions'

contributions to our society. -,

$

9. The consumer's-Attitudecttoward ttle.social responsibilities..

of business.
! -1 t

a
a l

f
IV

v
( . ..1, : ,-...i

.i

The respondents were asked.to mark their opinion on a Likert-

, i
, , --

type scale of strongly agree, somewhat agree, slightly agree, no opinion-
.,

t-

one way or the other,-slightlydisagree, Somewhat agree, strongly dis-

g .

agree. 'Those who stronglyagreed, 5omewhat agreed, and slightly.agieed

were compared with those who disagreed on the same Ale. Those with no

,

opinion one way or the other, and_ihose who ditinot fill in a particular

question account for the fact that the totals4do not add up. to one

- hundred percent. Other statistical analysis anA-interactions between,

1

sex, political partaffilittion, religion and the questions asked are

in Appendices -k and E.

The Image Business Projects, to Society

The following four statements comprised the area of the image

. businoS projects to society. An expression of'agreement or disagree-
,.

meni-was asked of eachrespOndenf:
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,l. Much of today's advertising is dishonest or misleading.

2. Businesses don't pay their fair,share of taxes.

3. Mdst businessmen are competent and an asset to .society.

4. Most businesses are run on'a-mdral and ethical basis.

A composite total of 77.6.% of the'restiondents believe that Much ,

of today's advertising is dishonest or misleading. This feeling was,

highest among the private citizens with 88.9% of them agreeing with the
I.-

statement. The private citi-zens also agreed by 60.6% versus the com-

, posite of the groups 48.2% that businesses don't pay their fair share of-
,

taxes. The supposedly younger participants in the survey, or those who

are still in secondary schools, d6n't believe as strongly as the other

groups that most businessmen are:competent and an asset to society, nor

that most businesses are run on a moral and ethical basis. (See Table 1).

I k.-
. Significance was evident on "the image business projects to

society" at the :05 ler etween the male and, the female post- secondary

accountin§ students. In "phis area it was fdundlhat the'folole students-
..

were significantly mo;e4iragreement with the key statements than were

the male students. Significance occurred With-the Democrat*respondents

being more in agreement with the statements than the Republican respon-
,

dents among both the business peronnel and the, composite -of all the

groups. Therefore, the null hypothesis was rejected forithoseispecific

demographic variables. (See Table 2). .

TheNalue of PrOfits in Our' Free Enterprise System
-

Three' statements comprised this area of inquiry.

1, The profits oflaY.ge companies help,make things better for
S.

of the nation.,

2.. Business makes too much profit.
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Agree,

MUCH tF TODAY'S. ADVERTISING IS
DISHONEST OR MISLEADING.' "

BUSINESSES DON'T PAY Thtli FAIR
SHARE OF TAXES.

MAST BUSINESSEN ARi/COMIITENT
A.::D AS:,ET TO SOCIETY.

MOST.BUSINFSSES Akt i0 1j01 A
' MORAL AND ETP1CAL BASIS.

' 0154.1:14:(2.1.
n

c7 1
.0 '

M...1CH OF TODAY'S ANERTI NG
IS CISHOlEST OR M;SLE ING. .

USIN:SSES,DOU'T FAY THEIR
FA2R BHA" -,E OF TAXES

MOST anINESKU Ar2E CCMPETENT
A:!;, AU ASSET TO SOCIETY.

r:ST BUSIht5SES ARE RON ON A
KRAL AU() ETN1CAL a4s1s.

RESPO)DEN1S

.4

g.

TABL6.1

.AREEMENT CR6ISAGREEMENT' WITH. kiYSTATEMENTS CONCERNING

The Image of Business

O. E. Students Post-Secondary Acctg. Students

73,2%.76.62

48.6

54.8

41:6'

16.4:

21.3 '

4 10.4

27:1

41.4

Private Citizsils

88.9%

sinoss Personnel.

72.4%

60.6 43.D

77.4 76.2

63.8 63.4

ftlia"."1444*

Composite-

77.6%

4111:2

7.4. 9

55.0

(409)

22.0%

40.3

9.7

. 34.4

(404)

Sib

9:2: 231% 17.9%

411

38.9 32.3

11.7 13.1 11.3

24.3 24.2 27.7

'(351) - (344) (1508)



Sex:

r

Male

Female

Political Party

DemectO

Republican

Others

Republicin L Democrat

a

4

Religion:

Mormons_

Others

A
6'

e

.

ve

4

4.

... TABLE-2.

'
. .

SIGNIFICANT F-RATIOS AND ASSOCIATED MEANS FOR SE> OLITICAL PARTY, AND RECISION

'CCU THE DEPENDENT VARIABLE "THE IMAGE BUSINESS PROJECTS TO SOCIETY"

I

is

.
(

D. .E. Students Post-Secondary Acctg. Students Private Citizens Business Personnel, CoMpokite
Mean F-Ratio Meen F-Ratio Mean F-Ratio Mean F.Ratio , Mean F-Ratio

*F(45,1,371).3.84,

3.1127

6.2281, .

3.0357

14

41\.
is

3:1151 3.0648
4.9144

'3:4149 - .3.25/2

"T(.05,1,373).3.84.

47

s

"F(.05,1,331).3.84 ":"F(.05,1,329)m3.84 "F(.050.1436)43.84
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. The federal government,should set a limit on the percentage'

Of profit a business can make.

Percentage wise,.44.5% of the private citizens believelhat

bufsJness makes too much profit when compared'to the'composite groups

percentage of 27.8%. .There is also a wide ,Variance between the _post

secondary students at 15.9% agreeing compared with the private,titizens

4P
44.5% othe same question._

Post- secondary accounting students disagree that business makes
0

too much profit, and they oppose the federal government setting a limit

on the percentage of profit a business can make. (See Table 3.)

Significance was found on "the value of profits.ib our free

enterprise system" at the .05 level right along' political party lines.

The Democrats were more in agreement with the statements on:Proftts than

the Republicans in eve6isingle gnpup surveyed; therefore, the null

hypothesis was rejected for those specific eMogr *lc variables. (See

. Table 4.)

The-Size%and Perceived Effectiveness of the Business Organization

The folloWing four statements comprise this area or inquiry:

'1. There is too much power_COncentrated irr the hands of a few .

large companies.

2. As theygrow_bigger,
, it

companies usually
,,i

become impersonal in
. .

their relAion§ with consumers.

ProOded they stay within the law, large companies should be

%alio/edt° grow at bid as they can.

4. Most large businesses are not as fair to their employes as
. .,

are smaller businesses. . ,

.
.

Eighty-five percektAof the private citizens find some_age
.

.

tement --.

with the statement that,"as they grow bigger, companies tisually become



1 TABLE 3

,_
AGREEMENT OR DISAGREEMENT WITH KEY STATEMENTS CONCERNING

, .

-
. /

Profits

__
,

Agiti
.

.

.
D. E. Students Post-Secondary Acctg. Students Private Citizens

_

THE PROFITS OF LARGE COMPANIES A

HELP MAKE THINGS,BETTER FOR
MOST OF THE RATION. 49.2% 60.1% 61.9%

I

* BUSINESS MAKESMAKES TOO MUCH PROFIT. 29.3 15.9 44.5'

THE FEDERAL GOVERNMENT SHOULD
.

SET A-LIMIT ON THE PERCENTAGE

OF PROFIT A-BUSINESS CAN MAKE. 21.8 12.9 44;8 '

Disagree

THE PROFITS OF LARGE COMPANIES '-

HELP MAKE THINGS BETTER FOR 1.

MOST OF THE NATION.

BUSI4EiS MAKES TOO MUCH PROFIT.

-THE-FE3ERAL GOVERNMENT SHOULD
SET A LIMIT 01 THE-PEICENTAGE

OF PROFIT A BUSINESS CAN MAKE.-

Business Personnel Composite

59.0% - 5/.2%

. 27.8

19.7 21.4e

6

28.9

39.2

26,0

62S

4f

-r

'30.5

39.4

a.

56.5 79.4 66.1

30.0 28.7

59.6 0+ 50.1

73.5
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ex:,

Male

Female

. _

Political Party

.

A,

4 _

TABLE 4

SIGNIFICANT F-RATIOS AND ASSOCIATED MtANS_FOR SEA. POLITICAL PARA,1AND RELIGION ON THE

DEPENDENT VARIABLE "THE VALUE ?F PROFITS IN OUR FREE ENTERPRISE SYSTEM"

D. 4. Students Post.Seeehiary Acctg. Students Private Citizens Business Personnel CompositeMOW F-Ratio Mean t AF-Ratio. Mean F-Ratio Mean F-Ratio an F-Ratio

I ' '.
Democrat , 3.9640 4.3802

655101 .
11.6298

Republican 4.3930 , 4.7643

Others
. - .

--

:1
4.8835

3.1061
Republican & Democrat ..7. -- . 4.5723-

ti ,

.

Religion: o`er / , , ; . .

V ,
. .

--,,,,

it. '

--

4
-0

le

,J

3.7486 4.1152

".
13.0620 28,1820r4.3924

i

7"' ' --

'41.
.

T.=

- .
* 4 .. a

e
( .10711.3.84 ;1(.05,1473).3.84 : *FM5,1,3311;3.84 , *F(.950,329)1.3,84
( . one

- ,,
, , ,--.

... 0

4. , .,

i vn
.i.t.,,,,

A
r ,,,,,5.4.. ;

''' ''("; 0 ^ 0,4 :4

,

...
.

144 "

&)
P.

4.0 O

.*;

,

4.0090

4',161.9100
4.6713

*F(,05,1.0436)3.134
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impersonal in Vleir-relations with,consumers." The compoSite of '44'.

,,, 73

' grOis indicated that-77t agreed with the sate statement. =High school
, 446.,:

distributive education students had a high percentage of agreement
,

-

'concerning the statement that "most large businesses are not as'Tair to

.their employees as are smOler.businesset." People Working In business
* . , .

were more in agreement than other groups when asked if "provided

they stay within theelaw,-large companies should be allowed to grow.as

big as they can." (See Table 5).''

Democrats showed more*agreement with the key statements of this

area of inquiry-than did the Republicans., Significance was found at the

.05 level of confidence for thepbst,7.seconda ryaoc counting students,

,indiSi-duals working

(See Table 6.) Also,

level of confiticy

in business, and the coil posite of all the g5oups.

among- the private citizens, significance. at the .05

was, found between *see the Mormon religion and

all the other . religious denominations grouped together. Those private

citizens of the Mormon faith were significantly more fn disagreement

.

with the key statements of this section;-therefOre, the null hypothesis-

4Was rejected for-the demographic variables _of political party and reli-

gion in the groups cited.
, :

r.,

"Who is Best Able to Achieve the0oals of a'Free Market Ectnomy
. ,

Two key statements,were the basit,for this. concept:

1. prices tan best be kept down taough-business

ompetitidh.

2. ,For the public benefit; theiv should be more-government
Jr=

regulation of business than there is;todaY.

High school distributive education students were significantly

less iriagreement with the statement: "in general, prices can.best-be

4

.1

As 511,

6
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0

Agree '

C

O

TABLE):

AGREEMENT OR DISAGRWENT WITH Kin:EWFEMENTS CONCERNING

'D. E, Students

THERE TOQ.MUCH POWER
CONCENTRATED BI,THE HANDS_
CF A FEW LARGE'COMPANIES.. .74.3%0 e

-AS THEY GRABIGGEReCOMPANIES
USUALLY BECOME IMPERSONAL IN
THEIR RELATIONS WITH CONSUMERS. 71.7

PrOVIDED THEY STAY WITHIN THE

LAW, LARGE COMPANIES SHOULD BE
ALLOWED TO GROW As BIG AS.THEY
CALI. % 57.4

MOST LARGE BUSINESSES ARErNOT
AS FAIR TO THEIR EMPLOYEES AS
ARE SMALLER BUSINESSES. 51.9

Pisigref-

THERE ISIOD MUCH POWER

CONCENTRATED-PI-THE-HANDS
OF A FEW LARGE COMPAILEk. 8.1%

Large vs. Small Business

...

Post-Secondary Acctg, Students Private Litizenr Business Personnel Pompositt

65.6%

% ,,,,

179.5

56.4

24.3

22.O%

4

'79.6%

,

74.4% Z4.3%

.

eP
85.1 72.2 77,0

IS

.'

59.9 67.7 60.0 ,

37..4 33.4 36:9 -

14.6% .17.1% 15.5%

AS THEY GRC14,BIGGER, COMPANIES
.

"THEIR

. .

USUALLY BECOME IMPERSONAL IN -
1'

, . .

THcIR RELATIONS WITH'CONSUMERS..' 14.8 15.6 11.7 23.80 16.5

PROVIDED THEY STAY WITHIN THE Ti
.

LAW, LARGE COMPANIES SHOULD BE
ALMED TO GM: AS BIG AS1
THEY CAN. i 300' 36.7 34.2 27.6 32.3Amy&. ,..7
MOST LARGE BUSIN SSES ARE NOT
AS FAIR TO TREI EMPLOYEES AS
,RE-5P LLER BUS MESSES. - 6.3 58:9 50.2 55.6 47.6

3

4.-
.!4

is

52-

ti
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Sex:

Mali

Feiale

Political Party

7t.

0 1----le

TABLE 6

SIGNIFICANT F-RATIOS AND ASSOCIATED NEANS.FOR SEX, POLITICAL PARTYAND RELIGION ON THE DEPENDENT

VARIABLE "THE SIZE AND PERCEIVED EFFECTIVENESS OF IHE BUSINESS ORGANIZATION"
A

a 1

D. E. Students
Mean F-Ratio

,)
. - -

Democrat..

'*Republican

r Others

Republ,ican 'Democrat 44.,

ReIfOon:

Mormont

Others

4

*F( 05,1.371)T3.84

0
Post-Secondary Acctg. Students Private Citizens Business Personnel Cmmpotite

Mean F-Ratio *Mean F-Ratio Mean F-Ratio Mean' F-Ratio

3.1961

4.302
3.5545

3.1010

3.4285

4.2901'
3.0629

3.3120
-10.4670

3.1114

4.5425
-; 2.8298

*F(.05,1,373)3.84 *F(.05,1,331)3.84 *F(.05,1,329)3.84 *F(.05,1,1436)3.84

0 e-
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kept down'through business competitioe'thin were any of the °the?. 0,

groups. Only-seventy-eight percent of the high school distributive

education students agreed with the statement while 92.1% of,* post-

secondary accounting students agreed. Forty percent of the high school 10,

.

students also believed that "for thepublic benefit; ther9should

more goverment regulation of business than there is toTal:"...This is

contrasted with the composite of 25.2% for all the groups combined. .

(See"Tatle 7)..

.Significance at the :405 level 'of confidence is indicated in

Table 8 between thcmale and fema4respolidents with the compOsite

group. The females were more in agreement, With the key st4fementsAhan

the inales. Significance was ali'o*evident between the Republicans and
*".

Democrats among the-post-secondary accounting students and'the composite -

p

group. In both instances the Democrats were more in agreement with th

key statements thaw mee:e Republicans. MorMOns were-also in dis gree-
.

ment significantly more than other 'religious denominations among private

citizens and-the compoisite group. The null hypothesis'was rejectedfor

those selected demographic variables of political party and religious

application mentioned above.

The Opportunities of Being,EmPloyed in the BusinessiSector

-51WP

Four key statements comprise the elements in this Section: t-7'

1. .A person can contribu-tYas-much to society in the business

world as in a profession iv,
. -

*2. ,,:young,,,People today would be well-advised to consider entering
a ,

business .world.
106

Ari, tbs

3. ApportUnities for personal satisftction on the job have

increased in big business in the-last few years.:

ti

04-
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IN GENERAL PRICES CAN BEST
BE KEPT DOWN THROUGH BUSINESS

"COMPETITION.

FOR THE PUBLIC BENEFIT, THERE

SHOULD BE MORE GOVERNMENT
REGULATION OF BUSINESS THAN

. THERE IS TODAY.

. TABLE 7 I

AGREEMENJ OR'DISAGREEMENT WITH KEY STATEMENTS CONCERNING .\

Government vs. Business

,

D. E. Students Post-Secondary Accty. Students Private Citizens Business Personre1 Composite

78.5% 92.1%

43.1 14.7

Disagree

IN GENERAL, PRICES CAN BEST
BE.KEPI'DDAkTHROUGH BUSINESS
COY.PETIWN.

:FOR TME PUBLIt BENEFIT, THERE
SHUU,9 BE MORE GOVERWMT
RESTATIO3 OF BUSINESS, THAN

THERE-IWODAY. -

11.0%

43.0% .

1.2%

5-5

90.9%, 89.5%. 87:6

,24.$ .20.6 25.2

'5.9% 7.6% 7.6%

70,9 71.8 66.4

O
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Sex:

Hale

°Vt44nl!

Political Pirty:

a
a

. TABLE 8
v ,

I.

...

SIGNIFICANT - RATIOS AND ASSOCIATED MEANS FOR SEX, POLITICAL PARTY, AND RELIGION ON THE DOENDENT

VARIABLE WHO IS BEF.9.9LE TO ACgIEVE. THE GOALS OF A FREE MARKET ECONOMY"

Democrati`

Repdblicah

0ther

Republican S Democrat

Religion:

Mormons

Others

O

r

4 D. E. Students Postgondary Acctg. &dents Private Citizens Business. Personnel Composite
Mean F-Ratio- Mean F-Ratio . Bean F-Ratio Near, ' F-Ratio Mean F-Ratio

1

,400
_ .

31107

3.7877

4.1925

f(.05,1,371).3.84 *F(.05,1,373)=3.84

.

.

ir

)

43.637

3.3049

-t

6.061""
f

3.5853

3.4124
5\48

3.3853 4
7.456

1.6260

'110 3.5712 . .

4.1431

3.4265

*F( .05,1 .3i1 ).3.84 *N.0541,329).134 *F( 4.36).3.84

1

4 5 z
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4. Business wages and benefits are better today relative to the

cost'of living than they were 25 years ago.

Few extremes were evident in this area of concern. Over 83% of

all thwespondents agreed to some degree with the statement that "a

person can

4(

contribute as much to society inmthe business world.as in a

profess,iott or trade." This seems to have tome 'contradiction with only

. 581% of the total responding agreeing with the idea that "opportunities

for personal satisfaction on the jOb have increased in big.business in

-the last few years." Perhaps they4Are saying that 4t doesn't Matter what

st profession you embrace, personal satisfaction may or may not be an

erAc'
-,14:

important part of it. (See Table-9).

Significance was found at the .05 level of confidence with the

,Republicans in more agreement with these-statements whervall_groups were

combined than the Deniocrats; therefore, the null hypothesis was rejected

for this single demographic variable. (See Table 10),

The Perception that Consumers HaVe Toward the Business Community

Consumers perceptions of the business community iS'comprised of

the following four statements:

44-
,1. Many big companies take advantage of consumers by cheapening

,

. .-
products and raising pr ipas-7- .

Most companies live up to their, product guarantee's and

proMises.

3. Business ries harder to please consumers today than-was

true 540 yeari ago.
.

-4. The quality of most goOds and services is better tha it was

8. 5-10 years4ego.,

5'4

.

a

. .
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ti

A PERSON CM MUTE AS MUCH TO.
SOCIETY IN THE USINESS WORLD AS

' - IN A PROFESSION ORIRADE.

YOUNG-OKE TODAY WOULD BE WELL-
,

ADVISEDNTO CONSIDER ENTERING THE
BUSINESS WORLD.

OPPORTUNITIES FOR PERSONAL ;OTIS-
FACTION ON THE JOB HAVE INCRcASED
IN BIG BUSINESS IN THE LAST FEW
YEARS - - -,- t

Bbsinss§ WAGES AND BENErITS ARE

BETTER TODAY RELATIVE TO THE COST
OF LIVING THAN THEY WERE 25 YEARS
AGO. 58.0

4-

TABLE 9
I.

AGREEMENT OR DISAGREEMENT WITH KEY STATEMENTS CONCERNING

eo

Business as Alkoloever 111L'.

D. E. Students Post-Secondary Acctg. Students ° Private Citizens

74%87J

74.&

60.4.

Disaimim

A PERSON CAN CO:47RIBUTE AS MUCH TO 9.8%
SOCIETY IN THE BUSINESS WORLD AS
IN A PROIESSION OR TRADE.

; Y6',11G-PEOPLE IODAY WOULD BE WELL-

ADVISED TO CDNSIDER'ENTERING THE
BUSINESS KALB. 7.0

OPPORTLZ4ES FOR PERSONAL SATIS-
O'Z' THE JOB HAVE INCREASED

IN BIG BUSINESS IN THE'LAST FEW
YEARS.

.BbINESS VASES ANSI BENEFITS ARE

SETTER TODAY RELATIVE TO THE COST
OF LIVING THAN THEY WERE 25 YEARS
AGO.

17.9

85.4 84.9'

73.3

57.7 54.1

3 e.

70.3 69.5

v.: 8.0%

5.7

p.

10.0

/
18.9 29.D

170 23.4

Business Personnel Opposite

89.2

79:3

19.2

26.4
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Sex:

Male .

Female

Political Party:,

Democrat

Republican
A

-Others

I

ican & Democrat

Religion: .

Mormons

Ir 1

Others

AS7

TABLE 10

'7A

SIGNIFICANT F- RATIOS AND ASSOCIATED MEANS FOR SEX, POLITICAL PARTY, AND RELIGION 03 THE

DEPENDENT VARIABLE "THE OPPORTUNITIES OF BEING EMPLOYED IN THE BUSINESS SECTOR"

D. t. Students Post- Secondary Acctg. Students Private Citizens 4 Business Personnel.
Mean F-Ratio . Mean F-Ratio

Composite
Mean F-Ratio Mean Ft-Ratio Mean F-Rat$o

o

o

-A-

9.3974

- -

F(.0S,1,371),3.84 'F(.050,331)*3.84 F(.05,1,329) t84 F1.05,1,14303.84

410
5,
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:`\ Only 48.3% of they

harder to please consyMers today than was true 5.-10,yea'rs ago." People

,

who actually work in'bus-iness agreed Higii school distributive

52
.pcf

Omposite group believe that :'businesses try .

(0

eduCation studeneS tende 4to disagree more with the statement that."most

companies live up to their_product guarantees and promises," than did
IP

any. otAr group. (See Table 11.)'

/ Significance was evident at the .05 'revel of-confidence when

. ...

,Comparing other political parties (American, Independent, )Communtst)

With the combination of ReOublidAs and-Democrats high school
,

.
, -

.

.-

distributive education students and the composite group. The grouping
.

6 of Republicans and eemocrats showed them in more agreement. Those that

were designated-as "Others" were more in disagreement-with the key
. -. 0.

statements than those grouped as Republican and Democrat.. In these two

cases the null hypothesis was rejected. (See Table 12.)

., Businesses Attempt to Provide Equai'Imployment Opportunities

.

7

Two key statements comprise this area of. inquiry:

1. Mdst companies are making hnhonest effort to insure,d0

-opportunities for women inausiness.

Business is making good progreSS,towards providing equal

opportunities for advancement for minorities.

gver 71% of all believed_that'I'most companes'are making
J \

an honest, effort to insure Tr ual Oppoctunitie's for women in business."'
.. _

.

Approximately 79%. believe' good progress is-being Made fo 'proylde equal
C \

opportunities for the advanCement of minorities. (See- Table 13),'

a

Religion was the signifiCao t demographic di.ta in comparing these

quasOons. Mormohs from the post-secondary accounting student's, business
a .

personnel, and the composite group showed more agre6rent'iwith the

.

'60 it

4:1

foir;
a
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TABLE 11

AGREEMENT OR DISAGREEMENT WITH KEY STATEMENTS CONCERNING

0. E. Students

Consumerism

Private CitizensAgree Students

°
Post-Secondary Acctg.

MANY BIG COMPANIES TAKE ADVANTAGE
OF consumERs BY ChEAPENING

PRODUCTS AND_RAISING PRICES.

.MOST CO.VANIES LIVE UP TO THEIR
PRODUCT GJARMTEES AND,PROMISES.

BUSINiSS TRIES HARDER TO PLEASE

CONSVERS-TODAY THAN.WAS TRUE
5-10 YEARS. AGO.

THE QUALITY 00 MOST GOODS AND
, SERVICES IS BETTER THAN IT WAS
5-10 YEARS.AGO.

79.2%

62.9

39.3.

.73.3%

75.8

413,5

39.3

73.2%

74.2

47.3

35.9

- f
',,;wow- pisagrte

.. , .-
MANY eiG.cmAniEs TAKE ADVANTAGE
'OF CONSuHER5 BY CHEAPENING -;

PRODUCTS AND RAISING PRICES.
4.0a0 A

MOST COMPAlIES LIVE UP TO THEIR
/-.PRODuCT GUARANTEES AND PROMISES.

' I

psians TRIES HARDER TO PLEASE
CONSMERS TOAT.THAN WAS TRUE, .
5-10 YEARS AGO

...

41111....,..".. Ia.-.

THE OuALITY OF 006S AND
SERVICES IS BETT THAN-4T-WAS
5 -10 ?EARS AGO.

.

i 12.0% '

26.8

...

41.3

47.5

1.$

-

17.9%

18.3

34.2

52.5

19.9%

22.0

43.3

58.9

I

4

Business Personnel

64:2%

1 80.7

5716 ' 48:1f

14.0 20.4

432.3.

50.6

. .

37.8
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0

$:"

Sex; .

Male ,

Female

\

, TABLE 12 J,.00f"

*Kir:

SIGNIFICAAT F-RATIOS AND ASSOCIATED MEANS FOR SEX, POLITICAL PARTY, ANA RELIGION ON THE DEPENDENT

, \ VARIABLE THE PERCEPTION THAT CONSUMERS HAVE TOWARD THE BUSINESS COMNUNITp.r
." .

Political Pariy

Democrat Ft

Republican
0.1!

Others

Republican & Democrat

0r+

Religion:

Mormons

Otheri"

D. E. Students Post-Secondary Acctg. Students Private Citizens Business Personnel Composite
Mean F-Ratio Mean F-Ratio 11 Mean F-Ratio Mean F-Ratio' Rian ,F-Ratio

3.6407
4.4472

3.3685

ti

i

*EGO'S.' 0 *F(.C5,1,373).3.84: *F(.05,1,331).3:84 *F(.05,1,329).3.84 *F(.05,1,1436).3.84

3.5785
5.1488

3.4271

-,

.
":06-41IN
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S qree

MOST COMPANIES ARE MAKING AN
HONEST-EFFORT-TO INSURE EQUAL-

FOR- WOMEN -IN

BUSINESS. 70.2%
.

BUSINESS IS MAKING 0000 PROGRESS
==,-TOWARDS,PROVIDING EQUAL OMR-
,..-TUNITISS_FeR ADVANCEMENT fOR

MINORITIES.

0

0
TABLE 13

AGREEMEN1Pbk DISAGREEMENT WITH KEY STATEMENTS CONCERNING .

O. E. Students

75.6

I

Equal Opportunity . e
0

Post-Secondary Acctq. Students' Private Citizens

o

7O.5% 72.1%

%
. . -0""

-.7 82.0
-0.

_pe

ti

Business Personnel Comoosite

71.1(

78.8 '

---
Disagree

-PCST-C1MPANIES.iRE MAKING AN
HONEST ZFFORT TO INSURE MAL
ew-IRTUNITIES'FOR WOMEN-IN

ELSLESS.
4 :41067:C,

BUSI4ESS IS MAKINGOOD PROGRESS
°TOWARDS PROVIDING FOR EQUAL OPPOR-
TUNITIES FOR ADVANCEMENT FOR

--MINORITIES,-
.

15.3%

10.4 10.1 ,

0

4

20.2%

4

10.2 10.;
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,56

. _ i'

., 4'
.

. . .

.1, .7 ,
preceding statements than those of other religions. These'findings Were

. .

- .

significant at the 05 level 'OT confidence and the null hygWiesis is

i..ejected.for those'elentnts'of.t o 4emograp ic data. (See Table 14:).

S
The Perception -of Label. UnionsCentributions to Society..

y

,

The following ihree_statements comprise the data for, this section:
er, r. .

1. The'woOng man unions to get a fair deal from
,

v. .

management.

2. MOst'unions make a positive contribution-to society's wel l-

being.

3 Unions are more concerned with their own power than e fit-
.

ing their members.

Table 15 suggests that le 'ss than hall'of those surveyed:believe

that labor unions'are significant in the r ontriblitIons to: :society.

,Approximately 76% of the private citizens-befieve that. "unions are more

a.

concerned with their own pOwer than:benefiting their members." 'Sixty-
,

- five percent of all the groups see thlis'tas the position of. the labor

unions. , .
Politica:1, party lines divide'those who are in'agreement with ,

A 'T
thee statements and those who are in disagreement. Signific ntly more

_agreement is apparent with the Democrats.han the-Regublicans

groups except the high school distil '10aueation students.

1

a

hypothesis is rejected for those demographic data cited. (See Table.

politicat-parttes in the survey-were in agreementmith the stateme is
1

more often than the mixedgrour of Republicans ansrDemocrats. These are ;

all- the

her

significant at the .05 level of confidence; and therefore, the null

16.)

t-
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Sex:

. Male'

,4emale'"

Political Party::

Democrat

* Republican

Others
it`

S.

_

Republican 81 Democrat

Religion:

-Morymns

Others

4

C

0

TABLE

-

SIGNIFICANT F -RATIOS AND ASSOCIATED MUMS FOR SEX, POLITICAL PARTY, -AND RELIGION ON THE

DEPENDENT VARIABLE "BUSINESSES ATTEMPT TO PROVIDE EQUAL EMPLOYMENT OPPORTUNITIES"

D-

.

D. E. Students
Mean F-RatiO'

'

6

*F(.05,1,371)3.84

01.

4

,

Post-Secondary Acctg. Students Private Citizens Business Personnel, . Composite
Mean' F-Ratio . Mean , F-Ratio , Mean F-Ratio iMean F-Ratio

\ ----

2.7915
° 4.1054 ,

3.1696

.*F(.05,1,373)3t84

1

a

.4

rs1

2.8275 2.8086
4.8358 6.2847

3.1189 3.0603

*F(.08.1-.331)3.84 :1(.05.19329)3.84 4'1(.0501436).3.84

65

I

1



5

Agree

,

TABLETS

. AGREEMENT QR DISAGREEMENT WITH KEY STATEMENTS CDNCERAING
.-

Labor Unions 4
F. FP

D. E. Students,-Itiost -Secondary Acctg. Students ..Private Otizens

THE-WORKIAG MAN TODAY NEEDS
UNIONSTOGETAFAIR.PEAL FROM
MANAGEMENT. a. `58.5% 32.2%

MOST UNIONS MAKE A POSITIVE -.

CONTRIBUTION TO SOCIETY'S '; -

WELL-BEING. . 56.5

..

31.4

UNIONS ARE MORE.CONCERNED WITH
THEIR/MN POWER THAN BENEFITING (c - :

THEIR MEMtERS
f

54.3
.

'67.9

.
.-

Disagree

THE WORKING MAN TODAY NEEDS
UNIONS TO GET A FAIR DEAL FROM

.MANAGEMENT. 21.8% 57.2%

MOST UNIONS MAKE A POSITIVE
CONTRIBUTION TO SOCIETY'
WELL-8EINGh 21.1 51.5

UNIONS ARE MORE CONCERNED WITH. L.

THEIR qsa POWER THAN BENEFITING
THEIR44HkERS., 21.6 16.8

k C

c

Business Personnel Composite;

47.3% 35.7; . 43.6%,

..., ./ C

.. .

s 45.4% 36.7 42.7

0 51

75'.8 64.9 - 65.3

.----'=-.---1..---=-1

Cu

46.4% 55.8% 44.8%

c

41.0 *48.5 40:1

18.5

, -

4

21.5 19.6



4

S

a

Sex:

Mae .

Female

Polithica Part

Ag.' irdepemocrat

I *, , Rehblican

Others

Republican
C..

. Religion'

. Mormons.,

Others

f

5

S.

TABLE 16

IFICANT-F4ATIOS AND ASSOCIATED MEANS FOR SEX, POLITICAL PARTY, AND RELIGION ON THE

l06ENDFNT VARIABLE "THE PERCEPTION OF LABOR UNIONS'CCNTRIBUTIAS TO SOCIETY"

K Stoden Rost-Secondary Acctg. Students Private Cittzens Business Personnel ,Composite

. --

Mean F-Ra io Mean -E-B21: Mean F-Ratio Mean F-Ratio Meg Fltatio
,

1
/-

3.5791

7.5733
4.0973

A.
0

- -

3.1817

8:4298
3.6889.

- ,-
SO

4

3.7830

4.2797

,3.7603

4.03135

4

is

3.3988-

0.2190 37.7460
3.9033%

4.4639
.

*F(.05,1,371)3.84 s *F(.05.1,373).3.84.- F(.05,1,331)*3.84,F(.05,1,329)-3,84 *F(.05,1,1436).3.84

-

0

I

0

67
.
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The Social Responsibility of Business

Jour statements comprise this-section of the study:

1.. It is part of'businfss' responsibility to'aid society.
.

2. The majority of companies are:honestly trying to be good
:

citizens and liveup to their social responsibility:

3. Businessmen,do,eyerything they -can to" make a profit; even if

it means ignoring the public needs

-r

k

,

4. Most large_ companies are trying td prevent: and correct, any

.pollution they may be' causing. . 9

Over. BO% of trle,respondents- believe,.that,business has some

responsibilityAo aid society. Approximately the same number believe

. i

,

nessthat busi is now trying to live-up to their social responsibilities.
to,

Lessei agreementis'found. when asked if "businessmen do everything they

can to make aprofit,, even ifit means ignoring the public needs," and 0.
. .

.. ,

4. , .

"most large companiesare trying to prevent and correct any pollution ...,

,A%.'

they may be cLisfrig."41P(See Table 17) -____.._ ,r
- ,

O
I \ i .4

.

'Post-secondary accounting students and the cOmObsitdkroup , ,...T.,'

indicated signi ftficant differences between the Demoeratand Republicans ' 4.. .

se,

on the social responsibility (:) business. Democrats ere Morein agree: t.:
4,

/4 ' - /t;,...( A
.

ment with the statements than were the_Republicins -3016i0Mons iffrom the
,

.

.4;14

' same two grOuPngs showed significantivm6i-e agreement with the state- ,

-&k - ..

0 . , L

'ments than the other°religions:' Significance at the .05 level was
.

is
,

.

evident; therefore, the null hypothes was Nected tv the,demographic-
-V,.

-, ' .
.... .

Va<ables oPf-Democratsand epublicans and Mormons And Other Religions,

ii-
.

(.--__-- -_-i

as they pertain to pOst-se condary-accounting students and the composite

of all the groups surveyed. (See Table 18)% .

.

Several f: the questions asked in the questionnire/opinionnaird
-..

,
,.

.

did not appear In the nine major areas previously cited. Responses to
.--r k

6c3

V
.s

1



Agree

IT IS PART OF BUSINESS'
RESPONSIBILITY TO AID SOCIETY.

THE MAJORITY OF COMPANIES ARE
HONESTLY TRYING TO'BE GOOD
CITIZENS AND LIVE UP TO THEIR
SOCIALRESPONSIBILITIES.

BUSINESSMEN DO EVERYTHING THEY
CAN TO MAKE A PROFIT, EVEN IF
II MEANS IGNORING THE PUBLIC

NEEDS. iEtr.
MOST LARGE COMPANIES ARE TRYING
TO PREVENT AHD CORRECT ANY
POLLUTION THEY MAY BE CAUSING.

ij

TABLE 17

AGREEMENT ORDISAGREEMENT WITH KEY STATEMENTS CONCERNING

D. 'E. Students '

Social Responsibility

! Private Citizens
,*

Business Personnel

t4 . .

, Composite

7

Post-Secondary Acctg. Students

77.1% - 83.0% 82.3% 84.8% :.z. ' 81.5%

'
.

69.7 80.5 82.6 86.4 79.4

.2 .1

55.5 37.9 53.8 40.5

-

56.5 52.8 66.9 .62.3 59.2

Disagree

ITilIS PART OF BUSINESS'

RE ONSIBILITY TO AID SOCIETY.

1
THE MAJORITY OF COMPANIES ARE

HONESTLY TP INS TO BE GOOD
CITIZENS A! LIVE UP TO.THEIR

SOCIAL RESPONSIBILITIES.

BUSINESSMEN DO EVERYTHING THEY
CAN TO MAKE A PROFIT, EVEN IF
IT MEANS IGNORING THE PUBLIC

NEEDS.

MOST LARGE COMPANIES ARE TRYING'

TO PREVENT AND CORRECT ANY

POLLUTION THEY MAY BE CAUSING.

6.9%

21.7 16.1 '

29.5 51.3

14.3

39.9

3312 41.8 28.8

4
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TABLE 18

SIGNIFICANT F -RATIOS AND ASSOCIATED MEANS FOR SEX, POLITICAL PA AND RELIGION

ON THE DEPENDENT VARIABLE THE S;CIAt RESPONSIBILITY OF BUSItESS"

r.

a

D. E. Students -Post-Secondary Acctg. Students Private Citizens Bbsitess Perspnnel Composite
Mean F-Ratio Mean F -Ratio Mean F-Ratio Mean F-Ratio Mean F-Ratio

Sex:

Male

Female

Political Party:

Democrat

Republican

Dthers .040

lepubican b DemocAt

Religion:

Mormons

Others

a

3.0887 ... ...
. 3.0686

J

--

,,
3.4645

5.5243

. - -, --

e

..---

3.2658
8.6179_

4.

Mt

3.1748 t 3.0959
4.7599 7.3943

=- 3.4629 .... ... 3.243

*F(.05,1,371)4.84 *F(.05,1,373)=3.84 *F(.05,1,331).3.84 *F(.05,1429)3.84 *F(.05,1,1436)3.84

/

J.

0
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'these question appearin-the following sections of this chapter,
*4

, .,.

#

r
, --

Impressions of How Much American Business is. Doing
...- e

.
Each group in the survey was` asked to rate how they believed .

American business was doing.th 34 situations. 'Their ratings were to be

;7t one of "a great deal;" ;'some," la little," "nothing at afi," Dr "dodst

know." Tables 19 and 20 suggest that there,is not.d major differende'in'

. .

any of the groups surveyed as to their baste Gpressions. with-these
. ,

statements. See Appendix A for the questionnaire/opinionnaire.

Contributions of Business, Government and Labor

teen questions were subjected to the following question;

"What Ls your opinion on the relative contribution of busines§, govern-
;

- ment, and labor today?" Table 21 geperallyindicates that labor 'kid not

ofeceive as much support as business and government in their contribution

to the American life style. They did receive considerable tbpOrt in

the section of "Businessas Employer." This would be the area-where

they are generally thought to be able to have more impact.. Government

in- the area of "Social Responsibility',"

"Consumerism.". Business was stron

on the "Economy," and they shalred

especialiyreceived strong suppor:f

and moderate support in the area of

estin certain parts of the section

the support with government in'the section on "Equat0Oportunity."

Amount of Confidence in People Running Various institutions

Each respondent was asked to rate eighteen different major

institutions in our.country`as to whether they had a "great deal of;

`confidence," "some confidence,-" "little cOnfidence,V or "no confidence

at all" in them. In only, one instance did any group have a ranking of

more than 50% with t deal of confidence. This was for organized



o

-Economy

,

TABLE 19 s.

IMPRESSIONS OF HOW' MUCH AMERICAN BUSINESS IS DOiNIC----
, . .. . .

(Percentages) , .

Post-Secondary
D. E. Students Acctg. Students Private Citiiens

C7 N

0 a 0

. r -14 . .. , .. ,. 0,. ._ _ ., _ 4..
...... . . 4., . 4, ..

-,-_ 1 t A .. .. .J .,...... 0 ...., 7, 2

MAKING ECONOMY GROW

PROVIDING- JOBS
PAYING DIVIDENDS
BEING SOUND INVESTMENT,

32%

32
10 ,

9

42%

43
31
33

17%

18

j2t1'
REASONABLE PROFITS , -15 37 27

REDUCING DEPRESSION THREAT 12 24 32
ELIMINATI4 POVERTY- 7 18 29
KEEPING DOWN LIVING COWS -- 9 18 35

Consurrerisnv

CEVELOPING BETTER PRODUCTS 36 38 20
SAFE PRODUCTS 38 39 15
HIGH QUALITY PRODUCTS 19 38 28

CONSUMER SATISFACTION 15 37 34

Business as Employer"
. -

MEDICAL SERVICES 25 41 20
HEALTH AND SAFETY 25 42 25
REASONABLE WAGES 23 46 20
DEALING FAIRLY 15 37- 33
EMPLOYEES' POTENTIAL 1'4 42 28
RE- ASSIGNING WORKERS , 7 25 32

3%

4
4
5,
7

15
29
31-

4
2
9
9°,

6
2
6
6

- 6
13

tustness Personnel

47,
4.)

ComposJte

.a
2

49%. 38% . 91 1% 43% 34% 14% 3% "50% 38% - 8% . 2% 43% 38% 12% t-2%
45 40 10 3 44' 38 -13 2' -,48 37 11 2 42 40 13 3
15 38 17 2, 22 39 2 40 16 2 17 37 18 2
14 40 23 1 17

,14
43 16 3 . 18 37 22 2 14 38 21 L-3-

24 44 18 5 25 33 23 8 19 44 20 7 21 30 22
'8 31 31 15 10 24 33 18 13 30 31 14 11 , 27 32 15 °

4_35 35 31 7 19 27 30 4 .20 .0.1 30 5 18 31 30
5. 18 33 35 9 12 31 41 7 41 36- .32 8 17 34 3r

48 49 32 14, 3 49 40 10 1 45 37 14 2
31 15 32 47. 2, 29 49 19 2 33 46 16 2

19 413 26 4 23 37 38' 7 24 41 27 6 21 '41 28 6
15 32 4 14 41'-/.45 5 18 49 28 2 16 43 32 '5

24 51 '18 1 31 46 14 4 28 52 15 2 27 47 17 3

23 60 13 1 28 47- 19, 2 25 56 16 2 25 51 18 2
25 57 15 2 26 50 , 18 4 22 53 20 4 24 51 18 .4
11 50 32 2 13 52 _25 5 . 16 51 27 -4? 14 48 30 0
11 39 39 6 9 37 37 9 13 43 35 6 12 40 35 7

6 23 43 10 "6 24 36. 12 4 30 38 11. '. 6 25 37 12

a
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TABLE 20

IMPRESSIONS OF HOW MUCH AMERICAN BUSINESS IS DOING
(Percentages)

sJ .

D. E. Students

0

F.

. , .,.

.
.

Post-Secondary

Acctg. Students Private Citizens Business Personnel .eompos .1 te

O 0
(0 en 8 0. 0

a, c 11 0
.., te . .- .-

.. c

..,

E
. .1 t 0)

s- IL\ji 4
. . . I

0= . 0 ...s - 0 M

.1 1

00 0 0
.1.1., i 0 Of C
4.1 - , .c .0

O
o
L 4 4 0

:-.. z . C.7 M .-.1 2
Equal Opportunity

24%

22

.21.

15

20i ,

18

7

10 ,

11

11

13

9.

13

15%

9

'44%

45

35

25

40%

32

37

23

32

21

31

25

26

25%

20.

21%

23

30
26

24%

22

37

28

26

39

37

37

38

34%

20

4%

4

11

16 .

6%

10

4

26

10
18

10

15

13

11%

21,

28%
20

19

9

4

14%
38

7

3

8
3

8
8 "

6

13%

5

:48%

54

. 46

'26

51%
38

37

14

29
17

32

24

27

35%

14

19% 1%

21 1

26 5

28 IS

25% 3%

,14 -2

40 4

29 42

36 .10
-49.Z,16

39 12

48 9

49 19

33% .7%

,20 27

1

.

27t," 46%

20 46

20 40

: 7 25.

17% r45%
29 33

13 43

5 . 16

9 29

6 4,

9 Al
9 3'

10 3E

13% 40%

6 13

.

21% 3% 28%
28 ,2 23

32 5 ° 26

27- 22. 13

,

.

27i,A, 5% 17%,

22'' NA4 28

28 1,*-';'4.47k10

35 Strti>", 6
.9 t 11

16 5

36 9 12 .

39 7 7

38 7 6

28% 10% 15%
2P 29 5

45% 23% 1% ,

46 25 3

40 27 ,5

27 27 15

49% 27% ' 2%

40 16 3

46 31' 4

20- 34 29

'33 A31 12

22 44 14

37 38 7

32..40 7

34 43 8

11, 28% 8%
2' 16,0-32 '

OPPORTUNITY FOR MINORITIES
OPPORTUNITY FOR WOMEN
GIVING YOUNG A CHANCE
ELIMINATING RELIGIOUS PREJUDICE, i

vgro

)

Saci al Resaonsi bi 1 i ty.

.ille.
.

SUPPORTING EDUCATION
SCIvittE PROGRESS
CUL L ACTIVITIES r

RAISINOMORAL SlliNDARDS
REV I MIT. !NG COMMUN I T I ES

HELP INS !IEED2._,/
GGOD CITIZENSHIP .

nkTER-POLLUTION

r it_ POLLUT 104

Goverment

.00111G
CING

FOR GOOD GOVERNMENT
7REDU WAR

0

73

to.

26% 46% 21% 2%
21 '48 24 2

21 40 29 7'

11 26 27. 18

1

.

17% 46% 25% 4%
28 36 . 18 5

9 41 .34 4

6 18 31 32

10 31. 31 10
6 21 44 16

11 34 38 10

8 28 41 10
i

9 3G 42 10

14% 35% 31% 911

6 15 19 27

.

1

t
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TABLE 21

PERCENTAGE OF RESPONDEVTS SELECTING BUSINESS, GOVERNMENT OR LABOR AS DOING THE OST rk SELECTED AREAS

D.E. STUDENTS POST-SECONDARY ACCTG. STUDENTS ' PRIVATE CITIZENS

4,
-.2.- 4.1

m e
u1
w
o o

Cam)

o 1
w

c s ', s c i 1.

7 .8 7. .20 -
.0 ., 0 .3 0 0 80
CO I CO 4, _, 03 t3 .,'J

7

,

BUSINESS PERSONNEL COMPOSITE

to awFi in .
$ gr

n g tri

c0 e3= '0 7T m cc ca
0 m

Equal Opportunity

,541,-.43%
36 41

29-447
,-,-

51 17

32 49
341 44_,,
25 55

16 68

$

40 . 30

36 37

724 0

46 40

36, 45

71 58

-

.'-' _,
28 56
25 58

21 47

19 63

17 57

20%
.19

20

29

16

19

17

13

25 '

23

26

10

14

18

12

,13

28

15

22

.

:

60%
24

20

77
38

58

31 '

46

32

25

31

46
14

42
,, 13'

31

13

15

17%

52
96

.

5
42
24

48
58

--23

23

41

5,7

39

66 -

__

'44

76

47

75

68

'

18%
18

'19:

13,
14

12

9 .
4

25

38

28

7

9

15
n,

2

6

16

7 .
11

57%

27
18

92
41

48

33

28

43

26
21

33
41

20

44
15

37

20

y

19%

54

'60

9
37

23
44

53

le

24

46

54

35

55

-_

50

74

39

65

-60

17%
15
16

13
12

25

14

6

3'2

43
25'

93
14
17

3
-6
15

10

11

6

,

67%
29
24

72
42

50

34

28

.

47

34

22

.

30
45p
19

42
17
32

19

17

16%
52

60

8
40
22
4,8

'56

17

22

45

56

38

59

'49

74

50_

68

65

12%
14

11

)-13
11

22
10

6

29

38

26

' 8

, 9
. 17

4
4

12

8

11

'

.

-'

. ,

1

6%
29
23

i 67

38

27

32

.26

.44

32

.23

36

42
-18

40
18

30,

18

18

19%

50

55

10

43

29

49.

59

23

27

45

52

40
60

90
70

46

6'
63

17%
16
17

17

13
19
13
7

27

35

26

8
12
17

5
7

18

10
14

JOB OPPT'Y FOR YOUNG
EQUAL OPPT'Y, FAPWOMEN
,EQUAL OPPM,,FORMINORITIES

Economy*

INCREASIN4 PRODUCTIVITY
REDUCING UNEMPLOYMENT
RAISING LIVING STANDARDS
REOUCING DEPRESSION THREAT

CONTRAING INFLATION

Business As EmpToyer

EMPLOY. RROBI- OF4.AUTOMATION

FAIR PAY ANDBENEFITS ,

PROBLEM OF OLDER WORKERS

,

Consumerism

, ' , .00,'

SAFE PRODUCTS
KEEPING'PRICES FAIR
REDUCING UNFAIR PRACTICES

Sociareasponsibiliti
_.,..,

SCIENTIFIC PROGRESS
REDUCING POLLUTION
IMPROVING COMMUNITIES
SUPPORTING EDUCATION
BEAUTIFYING NATION

.

J '

6
74

0
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religion among the post-secondary.accoUnting students. Organlied reli-

gion and medicine generally received the highest rankings with auto-

mobile dealers, advertising, television, and Organized labor receiving

some of the lowest rankings of confidence. These findings would seem to

parallel`some national Studies of the same variet}16(See Table 22.Y

)

Relative importance of Individual Effort, the Business System, Labor Unions
or the Federe Government, in Helping the Average Worker Ltve Better

.)

All groups indicate that individual effort is the most important

of four.factors in helping the average worker live better. The business

system is ranked second by all thegrclups., Labbr unions and the, federal

goVernment were generally equally weighted. (Table 23 provides the data

for each of the factors'inVolved.)

I
What is .the Best' Way to Raise the Standard of Living?

Increasing productivity received the-greatest sUppott except

.

among the high school distributive education students where.35%.believe4

that reducing the price of products would-be the bestway to 'raise-the

'standard of living. Interestingly enoogh only 38% of the composite group

4 At

believed that increasing productivity would help, 23 5% believed reduc-

ing prices, and 17.8% just didn't know if any of the selections would

raise the standard of living; however, many suggestions were made other
4?;.

therthose listed on the questiognaire/owinionnaire. See Ap endix F

and Table 24.

Profits on the Sales Dollar-
. Av At- ' _ ,

44-6.,:

Nationa1,1* it .i's thoulht that app5oximately fiv .'cents is the ,4

%

a.. ,
amount earned on each sales dollar. !At 25'indicates that gene'rally'

. A .'
*

'
,.

fewer than 40% of any group listed a figure between one and seven ents._

0



TABLE 22

T OF CONyDENCE IN PEOPLE RUNNING vAR;pus INSTITUTIONS

B E STUDENTS POST-SECONDARY ACCTG. STUDENTS PRIVATE CITIZENS BUSINESS PERSONNEL

N.,
Z ] I .

a- c:.

w g
w w

(
c...+ .

., A
w w

..- Z ..-

s. ..., . s. ...s ...s

ta al
E 1

..., t .. c.D e ..

O o
Z; ....:

0 . . 0
.<...1.7, ..., . <,, VI 2 4 V/ -J, 2 , IA 4-2 2

I J.

Al

, .,

BANKS/FINANCIAL INST . 40% 49% 7% 2% 39% 51% 5%. 1% 32% 56% ,7% 2% 35% 51% 11% 1% 37%52% 7% 2%

BIG5BUSINESS
_

24 45 24 4 24 53 18 2 17 52 24 5 8 60 16 3 321 52 211 .,

SMALL BUSINESS 37 46 12 2 35 53 8 0 29 54 13 1 31 56 9 2 ./.. 3.3 52 11' 1

,10.01114GE RETAIL STORES 24 53 16 .3 25 58 12 1 , 22 51. 20 2 24 55 16 2 24 54 16

MILITARY 4A. 41 35; 16 4 23 45 ''s 21 7 19. 46 26 5 ,22 44 24 8

47 11 2

27 42 21

SCIENTIFIC 31 43 18 4 42 . 42 -10 3 34 ) 38 46 8 4 36 44 12

MENTAL HEALTH /PSYCHIATRY 34 43 15 5 22 44 24 6 20 44 26 6 22 52 17 -6 24 45 21 6

MEOICINE . 48 38 9 3 49. 37 9 '2 37 48 11 . 2 35 :19 JO
_ 2 _ 43.43 10 2

EDUCATION : 42 36 13 I 5 35 47 .10 4 31 50 12 4 28 , 55 '12 2 34 47 12 4

3RGAN I Z ED RELIGION `I.. 43 30 15 8 51 29 10 5 39 35 16 . 6 37 38 16 7 43 32 14' 7

ORGAN! ZED LABOR 25050 17 5 8 33 34 20 . 10 33 16 17 10 36 36 ., 16 i4 38 30 14

UTOMOTIVE .DEALER 12 132 37 16 4 26 , 46 .19 4 24 49 20- .- 5 28 45 7 28 ,44 19

EXECUT 1VE BRANDI, OF GOVT 23"1§ 25 10 12. 49 28 8 % a 13 46',28 9 1 3 53, . 24°' 15 47 26

SUPREME COURT 33 40 17 8 21 45 22 8 14 43 29 _10 24 44 24 6 . 23 43 23

BONGRESS 4 , 24 39. 24 10. la 41/ 39 37 9 II` 40 35 10 12 .49 29 8 15 42'31 9

ADVERTISING 13 40 33 11 6 32 '42 17 9 30 39 19 10" 42 36 11' - 10 36. 37 14

TELEVISION 21 40 28 8 8 38 39 11 10 34 39 14 8 47 31 12 12'40 34 11

NEWSPAPERS 28 47 19 3 11 56 26 4 1 5 46. 29 7' 12 55 25 1 6 17 51 25* 5

C .

/

r

COMPOSITE
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FACTORS:

INDIVIDUAL EFFORT

.... -

SYSTEM

°

...,

LABOR UNIONS

- FEDERAL GOVERNMENT

I

TABLE 23

RELATIVE IMPORTANCE OF FOUR FACTORS IN HELPING THE AVERAGE WORKER LIVE BETTER

;

r

11 WOULD BE MOST IMPORTANT, #4 WOULD BE LEAST IMPORTANT

D.E. STUDENTS . 78.0% , 8.2% , 3.7%

.... POST-SECONDARY ACCTG. STUDENTS 62.3 15.2 8.6
PRIVATE CITIZENS' 75.5 7.4 3.7

BUSINESS PERSONNEL 77.6 8.4 2.6

COMPOSITE

POST-SECONDARY ACCTG. STUDENTS , 11.2 ,
D.E. ;STUDENTS

COMPOSITE

PRIVATE CITIZENS

. 73.1

r 12.0

7.2% *- 58.4%

47.9
37.2

9.9

21.5%

21.1

30.1

4.8

BUSINESS PERSONNEL 9.9 51.7' 22.4
/

COMPOSITE ' 10.0 48.7 ' 23.9

MX
..,

POST - SECONDARY ACCTG. STUDENTS 12.5 29.8 '.. 4.0
31.5%. D.E. STUDENTS 15.1%

PRIVATE CITIZENS 9.7 23.4 .2

BUSINESS PERSONNEL 6.1 18.3 3 0

COMPOSITE 21.8 30.
. , 7',

D.E. STUDENTS 6.7% 32N
\

12.6%

POST-SECONDARY ACCTG. STUDENTS 10.8 19.3

PRIVATE CITIZENS 8.0 14.8 29.6

BUSINESS PERSONNEL '
7.3 18.3 34.0

COMPOSITE . 8.2 -16.2 32.1

11 32 03

'o

04

5.2%
7.7

6.6

7.8 -

ii.63%47
11.1

29.1
35.2

33.6

35.2 '

38.5 .

34.3

36.5
!...t.,,

No



TABLE 24
t.

WHAT IS THE BEST WAY TO RAISE THE STANDARD OF LIVING?

D.E. STUDENTS POST-SECONDARY ACCTG. STUDENTS. PRIVATE CITIZENS
(/

BUSINESS PERSONNEL COMPOSITE

REDUCE PRICE OFPRODUCTS 35.0% 17.8% 20.8% 19.2% 23.5%

INCREASE EMPrOY4g,WAGES ,13.0, 4.2 9.7 8.4

INCREASE PRODUCTIVITY 17.6 45.3 42.7 48.8 38.0

/

9.T1
ER, 5.4 10.9 9.4' 9.t 8.6

DON'T KNOW 23.7 17.6 14.8 14.0 17.8

0

I

C

7G

6

O

*

4
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TABLE f5

WHAT RESPONDENTS THINK PROFITS ARE ON A SALES DOLLAR.
AND WHAT THEY THINK THEY SHOULD BE

............
Ii MEAN

THINK PROFITS ARE:
',..

1-3t 4-7t 8-12¢ 13-22¢ 23-32t 33-42t e43.156 53-99t AVERAGE
. [

D. E. STUDENTS 48% 14% 12% ' 10% 7% 7% 6% 4% 20.65¢

'POST-SECONDARY ACCTG. STUDENTS 15 27 17 15 $ ) 8 2 5 1 15.06

PRIVATE-CITIZENS 14 17 15, 15 14 4 3 1 15:93
,

BUSINESS PERSONNEL 17 20 17 13 8 4 4 2 15.30

COMPOSITE. 15 20 15 15 ? 3 5 1 ° 16.74

THINK PROFITS'SHOULD BE:

D. E. STUDENTS 12% 14%, 12% 11% 13% 4% 8%, 3% 20192¢

?DST-SECONDARY ACCTG. SfUDENTS 9 20 20 15 12 5 3 1 16:51

'PRIVATE CITIZENS ,T3 17 24 16 8 , 2 4 0 11.08

BUSINESS PERSONNEL 7 19 21 16 10 3 6 1 18.29"

..,'

COMPOSITE 10 19. 19 13 101/10
5

1 17.46
....

,

oat

6,

4

'1
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All groups except the high schooldistributive educat-i-bn students- thought

it averaged around'16% earl ed on each sales dollar. It was evident that

they believed this was a, realistic percentage because when asked what

they thought the lunt was that business should earn in_profits the
4

440g

mean average was somewhat the same.

How. Business Profits are Viewed

Table 26 suggests that 50% of the respondents believe that bus-.

iness profits are reasonable. This somewhat corroborates the findings

in Table 25 when :little change is indicated when the respondents were

asked what they thought profits shou'ld be. Twenty-six percent, however,'

believe that profits are too high.

What Happens to Company Profits?

When asked what happens, to company profits, or what should

happen to them, it is notable that all groups believed that they should

shift More of the prO'fits to the,emplgy-6es themselves or to charlties,
S

schools and community'organizatfahrixthel4 than- to have them, given to

shareholderslof as bonuses to'top executives. The amount for reinvest-
,

ment in expansion Acludini-research and development'did not experience

a shift. Apparently the respondents believe that this is adequately

being served and should, in appromately the Same'proportion.

(See Table 27.)

Largest Single Gontributbr and Greatest Threat to America's Progress

Business is considered the greatest contributor to America'sku
vv..2

p rogress except with the high school distributive education students who-
_

believe that education is the greatest contributor. Table 28 Indicates

,41
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00 HIGH

REASONABLE

NOT HIGH ENOUGH

DON'T KNOW

1'

.0.
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TABLE 26

HOW BUSINESS PROFI1PARE VIEWED

44-

D. E. STUDENTS POST- SECONDARY ACCTG. STUDENTS PRIVATE CITIZENS BUSINESS PERSONNEL COMPOSITE

. 4129.1% ri
z

18.8% 35.6% 21.5% 26:1%

43,0_ 60.4 43.9 52.6 50.1

8.1 7.9 4.8 13.4 8.5

14,7 7.4 12.5 9.6 11.1

A.

I

O



WWHHAT DO YOU THINK ACTUALLY

HAPPENS TQ'THE LARGEST PORTION
OF A COMPANY'S. PROFIT?

D. E. STUDENTS

POST-SECONDARY ACCTG. STUDENTS

PRIVATE CITIZENS

BUSINESS PERSONNEL

COMPOSITE

WHAT DO YOU THINK SHOULD
HAPPEN TO THE.LARGEST PORTION

OF A COMPANY'S NET PROFIT? .

D. E. STUDENTS ,

I

Ir2`
TABLE 27

WHAT RESPONDENTS THINK HAPPENS TO.LARGEST PORTION OF COMPANY PROFITS,

AND WAT THEY THINK SHOULD HAPPEN

Reinvested in Expansion Distributed Given as,- Contributed to Chpri= \
(Includes,Researcp ToOwners Bonuses To Shared with ities/Schools/ ran-
and Development) (Shareholders) Top Executives All EmploVees. munity Organizations' Other

45.2%

59:9

45.3

554

51.66

POST - SECONDARY ACCTG.PST'UDENTS

PRIVATE CITIZENS

BUSINESS PERSONNEL

COMPOSITE

447

06

5

20.8%

19.6

27.9

27.3

23.6

11.5%

6.2

'-15.4

9.0

10.4

oP .e

4 ,

'9.8% 2.r1% 5.i%
44A

3.2
4

0.0 5.9'.
.

'5.4 :. 0.6 374

2.0 _ 0.3 A 2.0

5.2 5 0.7

1

-

..
. .

39.9% 9,4% ' 1.5% 27.6% 11.2%

60.6 13.6 0.7 . 12.9 3.7
.

47.3 20.8 0.6. .19.4 ....6.1 .,.4':

. .

53.5 115.1 0.3 22.7 2.0 ., 2.6

50.3 e.6 I8 20.6. __.5.7 :''. V3.6

. . ,
$ A

IP . ''.........,

4.2

. 3.5-

V

'/
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TABLE 28

O

LARGEST SIDLE CONTRIBUTOR AND GREATEST THREAT TO AMERICA'S PROGRESS,

D.E. Students Post-Secondary Acctg. Students Private Citizen -Business Personnel CoTposite

s: I.
O 4.,

0
4.,0
.0 4., .0

w
L. w 7-

0
O 1- 0

g..) ..,

4..
,r, 44

N
N m

I. 1
m
I.

. .
J C., -I

a

29.6% 5.4% 29.5% ,- 1.7% / 33:3%
.

27.6 11.5, 45.3 3.2 / 41 3

17.6 4.7 9.4 40.8 / 11.1

13.9 28.6 ",,, 2.7 38,1/ 4.8

.

_

.

4.9% 114,11% 7.7% _10.4% 6.8%

Neu

-r

82

0

"44

0
0

4.01

5_4

31.7%

J4.8

1.5%

4.7

30:9% 3.2%

39.5_2.6.121__

36.5 10.8 37.5 :- 12.3 37.9

37.0 3.5 37.2 6.4 35.1

..

.,.

10.0% 5.8% ""v12.2% 6.3% 10.0,

a.
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that_government is the' greatest threet:With 1

almost every group. There,were also significant

n am answer ihet was not suggested by the question-
_

a close second wi

numbers that wrote

organizations ranking

naire/opinionnaire. These are'fbunikin Appendix F.

Contributors to Inflation

,Goyernment spending was considered as a major"factor by_all the

groups- in their contribution to inflation. Labor-polities-was the

second most important factor with consumer spending and business policies

contributing some to the dilemma. (See Table"29.)

How'to Keep Profits Reasonable

-High school distributive education students were close to bein

"evenly split as to whether competition or government controls would keep

profitsreasonable. In Table 30, approximately 20% of the others sur-

veyed believed that competitton Would-be-most effectite; however, 25%

believed that government cor9trols.Lould be needed.

- ImpresSion ofBusiness m
1

q

Few respondents chose the statement "very goodneeds little,'

change." It is evident that, they see business needing some improvement
. r

in their image. The ,second choice of on thg,wholer the .good, features
. t I

outweigh theb(2;." was chosen by over half of the respondents to each
. , .

group except only 30% of the. high school .distribtittve educattomstudents

made that selection. The high school students were much, more cautious

and 40% of,them believe that "ft 'ha's as'm ny good features as. bad."
t'' :

_--- .4.,f

Table 31 suggests that thejitgh school st dents have a much etre nebulous .
re

. c-
.. ... .

view of business, while it",-seems the other
i

groups are distinctly inclined

towards a more positive

83 4

to;



CONTRIBUTES 7O
INFLATION

CONStkER SPENOINt

LABOR POLICIES

. BUSINESS PC& I C IES

GORP.NNENTSPENDING

TABLE 29 40

EXTENT TO WHICH FOUR FACTORS CONTRIBUTE TO INFLATION

O. E. Students' Post-Secondary Acctq. Students Private Citizens Business Personnel Composite

-.;8 1.
0 ...

4.,
,,,

E
7, 2

c., ...v
,r,

0
a 0

...;
.

29 47 1'5 . 24 ,

23 60 9 as

32 52 7" 21

65 23 5 7{)

4

Ne

1;50

46

65

17

NI

70

;0 44
4.*

4J E4 4i t
08'< of a

i
21 A 47 20 23 48 -18 261 48 18

5 - -48 39 4. -46 4T 3 40 4 -47 5
t

8 '31 53 7 22 58 27 57, 7

2
0

78 15 3
..

78 15 1 74 '17
s
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Competition will keep'
Profits reasonable

Government Controls
needed to KL.ep profits
reasonable

k

A

a

I TABLE 30

HOW TO KEEP PROFITS REASONABLE

, .1*-,_ -
.

, ;

kE,S, rilents
, 1

Post- Secondary Accta. Students Private Citizens Business Personnel Composite

".'
. .

.

A '

.1

50.6% 72:3% , 72.1% ?68.6% 65.5%

'41.6

Fu

a

23.5 23.6 25.0

SO 'I
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ca

.D.E. Students

:14 VERY GOOD- -NEEDS LITTL.PIANg- s' -3.7%

ON THE WHOLE, THE GOOD FEATURES' 30.3
OUTWEIGH THE BAD

'4
IT HAS AS MANY GOOD FEATURES AS BAD 40.1 , T
OA= THE WHO , THE BAD FEffaRES.
OUTW-I E4GOOD' *

VERY BAU-.MAJOR CHANGES NEEDED ; 3.2

NO OPINION

. . .

7.3

.

6

. '

a

TABLE* 31 -
c.

. .

IMPRESSIOOF"BOSINESS SYSTEM.

;

Post-Secondary-Acctg: Students ,- Private Citizens 'Business Personnel Cowposite

I'
°

40%
... ., 7 414%

56.2 ...

. . ..-. .

25.0 . . *

2.2

-1.5

52 ..4

.

4 . 5;.7
-.-A

9
2.6%

.
59.9

I'

5.1%

49.1'

.
' 25.6 30.4 :

2:3 -.
" 2.0

5.1

2.7

4.0

sr. tr.

.

#

e

v

. -

.7 Tik (Ili,.
y .

. .

ff

.mfr r
A 4.
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Today's Attitude vs. Two YearsAgo

Post-secondary accounting studehts'and business p rsonnel seem

inclined-to be more pOsitive about their attitude towar- busiAess than

they were two years ago adcordinglto Table32. Approximat

private citizens fdlt about the same, while the h
r'

education students continuekto,showsome pessimiS

34% of them believing that their attitude:is less

two years ago.

d ,
, R

titheBest Ecopomic System for -United State's

..,

3% of the

igh solid 'distributive

m,with approximately

positive than, it was

a

r

,Over 50% of all the groups favored capitalism as the best economic

.

systeM for the UnitedStates. Sixty -six perCent of the post-secondary

accounting students choSe this system, while only 33% of the high school

distr'ibutive education students believe that capitalism-is the best eco-.

nomic system., Approximately 17 %'of -all the groups faVored.a combination

of capitalism and socialism. Table 33 also suggests Some uncertainty

especi'ally-0th the high school distributive education students who had

`27% of their -group suggestin4 they did not know which systiemvieuidbe---

- **best for the Onited§tates.,

r

,6
fie e

I

4 1.

O

C

I
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ATTITUDES ARE MORE POSITIVE ';
now THAN'TWO YEARS AGO

, 1 -/

ATTITUDES ARE ABOUT THE SAME

/ NOV AS T110 TEARS AGO 37,2

r

t

TABLE-3

HOW iODAY'S ATTITUDES TOWARD BUOtii5S DIFFER FROM TWO YEARS AGO

_D._ E. Students

4

ATTITUDES ARE LESS POSITIVE
NOW 1HAN TWO YEARS. AGO

'

1

g.

26.7

.

.1*

LI

PostSecondary Actt Student
341

Private Citizens Business Personnel

1-1=

44.61 22.8%

I
.23.3 42;5

.28.7 3.9 .

4

4

34.6
. . o

.

Composite

34.0%
,

29.5

4

23.3

it

0.



' I
SOCNIALISM

COMMUNISM 1,2

D. E. StudeNts

;
CAPITALISM 4 32.8%

..

A.o.
CIBINATIQN OF CAPITALISM

ID SOCIALISM J . 16'.9

11.0

OTHER , 3.4

DON'T KNOW ..: 26.9 -

1

a Irk

11

TABLE 33

THE BEST ECONOMIC SYSTEM FOR THE UNITED STATES

-

N.Post-Secondary Acctg. Students Private Citizens

A . .
66.15° 53.6%

14.4 , 17.1

Ir

'4.0
r'

0.2

t

Je"

Business Personnel Composite

,movo

52.31 51.0%

18.9 16.7

4.0 4.7

0.6

. 312 2.3

1.

,
8.4 17.7

1

I

1.

1.2"

1.5

f5.4

d.c1

4.8

2.7;

17.2 4

4
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CHAPTER V

A

SUMMARY, CONCLUSIONS, AND RECOMMENDATIONS

5.E11121ra

Thesurpose of this research project was to determine the per-6'
,

ceptions, of various groups of individuals concerning' American business,

. - gOvernment, labor, the free enterprise system,and other institutions th
,,

.. : ,. /- ,..,,
/ -

,ourssoCiety. ,
,

'I
4

1

The research projegt was designed to determine attitudei and ._ ,,, .

z. .

-perceptions of four groups concerning various topics. The four groups .

.. ,

. v .

ifiCluded in,the study were .(1students enrolled in Utah high school
.. . .

.

distributive educanon.programs; (2) students enrolled in introductory

q
accounting_ courses n posttsecondary institutions" in Utah; '(3) business

, .

yeronnel from
,

selected businesses and communities in Utah; and (4) *re--
,

sentatives of the private citizen sector of society..

Procedures '1

The study ,Was conducted from-Seltempef: 1976 to April of 1971:-
t

Thequestionnaire/opinionhaire was administered to individuals in each

of theldur categories- listed above. Participants used ,in the study

4

;were selected on a_ stratified random sample Asis.

Inasmuch as the study involved both high school and post-

secondary
,

st ents, the only Communities used in the post- secondary,

buiines's p sonhel, and'priVate citizens portion of-the urvey were

.f --.._

communities which had both high school diStributive\educatiot and
. \

.
secontYprogram. These communities 'Included:. Cedar City, 404Taim

0



..

. .
Logani'Moab, Ogden, Peke, Provo, Richfield, Roosevelt,Atx,Gieprge, Salt

. t

,.7. . Lake City, and Smithfield, ,

,1-,..,- t
.

,

,Questionnaire/opinionnaires used,in .this4tudy were prepared in e
P

four colors: .whitez-distributive education studentt; buff--po4-secondary

,

accounting gtudents; green:7business personnel; and pink--private citizen's.

The_instruments-were distributed to individuals in.each of,the selected
,

populatiork on a random basis.
:

( /.:, . .. ".,. ,
,. ..,.

Completed que0040naire7opinionn, ai, res foL egh of the popula-
,

t.4

'tions surveyed were punthed.on cards. and sent to' the Brigham Young.
f .,

4

lJniversty Computer' Center for statistical computations.
1

.
.

.

The statistical methodology' used. was' the Statis. tica/ Package for ';

. ., .

Social Solence:s (SPSS) for the compilation Of- eaCh.category of data.
, / . - / , .

1 -
,

After the data were summarized fort,each individual group it was nece,t-..
-,_

- sary to used another adaptation 1.f SP$S to.determine the' estimated means

of 4the: key statements thatAere *used in determining significance betwesp 1 -

6

selgete0 'demographic data and the dependent variables.
"
%The 711 thod used

for-the analysis of variance was called "Rummage" which a en,1
.

,
.

..,. purpose computer prOrani4for solving linear model problems arising from

, ana ysisof Variance:analysis 'cif co-variance, experimqntaUdesign,
q.

.

4,,,,"""4*
.

4

,
gressjon, w ighted least sOares, multrivariate analysis of co-variance,

and multidimynsional contingency tables*.-

Findings - . ..,

.

,

.Significant differences were found to e)i in some manner
.

,

.

ism
.

1,--- etween and among the grpup's InVolved in the stud y4 all nine basic

,
r

--

, )groupings of key statements. The majffity of thm0 ificant diffeftl
.

. . .

encts-744ii:e *involved in the area of ,political party. affiliation:
,

, .. -::...,

0.

.7
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In additiop, each gtoup surveyed was askeetO rate how. they

,
believed American business Was doing in thirty=four situations. There N

was not any major difference in any, of the groups surveyed concerning n

their,impressioni. The highest rating (45%) given:in the composite

listing for business doing@ "great deal" was in the area of deveToping
)

..,_,etter/produ4s. -On 'the other hand the cbmposilte listing indicated that

35% of .those surveyed felf_bUsiness was doing. "nothing at all" in the

',area of keeping down livjigsCosts.

.Respondents were uestioned concerning their opinion of the

relative contribution'Of business, government, and-labor today in

. .

society. Aenerally labbr.did not receive as much-support as business
-

and government in relation to their contribution:. Governm4nt'recei'ved
.1---_:

especially strong 'support in the area of "social responsibilIty.",
s: ,

. w
. - .

Business receiVed its strongestosunort in'thkarea on the"economy."
.;._., ,1. ' I' A

Responses to questions like "What is,the bdst way to ,raise the
. .

. -
standard of living, "How much Orofit does a business earn'on each s'alesi

dollar," and "What is the, t economic system for, the United States,"
_

:,-1

indicated thii,basic lly most of the individualt-surveyed did not have
, , /

_ ,

.
,' v.er9 good un er.anding ,of-basic donomIt concepts.

,i, ,, ,

In acidf41:,rj:- p es given to open-ended quest -ion's on the
Y' . .;..- a7

-. /-- .
.. '-.'

1
.

, -,,v4v /
- ..%.:A*.)., .

quesp9nna4refopfKi*Wre ingcafe that many,. people have.verj, definite
,

., - 440/,,..

onfnions concerning y areai"...Of-XconodicsIgovernment, business; and,

.,,.;
labor. Responses ranged fro,miuGet the federal government, out of" all

..
.

;.i ,- , .

.

businesses-," to "I ftvor k fteo-soctal-cooperative ty0 of government--one
:---..

. /
,

-4. .

_-
free of the debilitating effects-Of prejudice and favoritism;" (See

-,.:.;,; - - '--

4

Appendi r. ) -- t.'61:- '''44- 7 7 -f..
r
, . tt.4(.,-

.. 4 .7 ..

.4-444:27.

q.

r '
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Conclusions

On thethe basis of the findings of this survey, the following

conclusions are made:
_. .

. ,

.
1. Political party affiliation significantly divided most

i

..,.

grotips on the issues Of businesses' image, the value ofprofits in a

free enterprise (system, the-size and eftctiveness qfAk:::s organi-

,

zations and who is best able to'ichieve the goals of a free Airket
1

economy. Republicans tend to View businesses' contributton more posi-

tively than do the Democrats.,

frp

.5.0

2. High school distributive education students.tehd to.view , ,
,

0 . ° ; -
.

liusinesses! contribution to society with More skepticism t4611 any of -thee

other groups.
IF

,

3. High schpol distributive education students often viewed
,

government and labor as*Ore reasonable alternatives than business to

achieving hotter e nomic ends
#00.

4. Demqc a s view the labor unions' role in society signifi-
'

cantly more useful than do the' Republicans.

5.. Members of.the Mormon religion feel that business is gener-

ally trying to provide equal opportunity for both minortties and women;

however, other religions-do not equally concur, with this conclusion.A
6. There'is not a major difference in any of the-groups surC

I

\
veyed concerning their conceptions of how much Amerisan,business is

a

doing on thirty -four selected.Auestlopshf.isocial,..e.conoMic, and govern:

ment inquiry.

7. The 'foregoing co'nelusions-,°however..,;shtm that the composite

percentages Of t groups indicatellithat a majtrity of those surveyed
! e

.1 '

feel business is rated basically,as doing"some or "a little" in the

thirty-four areas.
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8. In comparing the area of contributions of business, govern-
.

ment and labor, the'composite group, indicated that-labor.does the least

in'the nineteen selected areas and that businessdoes the most. These

nineteen areas includgd statements,dconarning equal opportunity, the

economy,, business ao employer,-cdrisumerism and social responsibility.

9.. In the.drea of confidence in'people running various inStitu-
,

.

tio ns,--thp composite group indicated the'most confidence in people

_
e"1.6olif.ed in organized religion, medicine, banks/fTncial institutions,

:add those in the °scientific community. The same respondents indicated

the let amount of confidence in automotive dealers, advertising,

television, organized labor, Congress,anb the execiltiie branch .of

4
government

10.. Ind&ii ual effort is considered more important in helping

the average eiporker live bette'r thin the basin s syStem, labor unions or
.r

the federal government.

r

11. There is,no consensus on the best way to 'raise the standard

1-2. Business profits are viewed as being reasonable or slightly

too high and competition
/P

is generally considered the best way to keep

prof4ts reasonable.

13. Profits'on a sales dollar are believed to be-thfeetimes.

greater than they actually are.

14. The composite group believed that the largest portion of a.

company's net profit is reinvested'441 expansion and secondly it is -"

distributed to owners '(shareholders) and theh 'to top executives. The
, Sit

condludedthat reinvestment was important tdt, secondly the employee
, -

should-share in the profits more'than ihe 'spinet's' (sharehOlders) and

almost to the' exclusion -of _boniises given. toi top execut4es.- ,

,

s
,..

V 4

4 ,
r



. .88

15. Businessis viewed as thelargelt single contributo to
_

, ... ,

# -,.

Amer4ees *progress' Yrom among _possible chofcesof Wiliness, edutation,
.

, , . . ,

. 4

44 -tiiernmeq.4, and labor organizations. .

.
.

36.. Government spendihg.contributes-more to inflation thi;i*
" \ . .,

. , .

-consumer spending, laborl-TolicieS ar"nbustness Tolicies.

17. Attiotudes.aboutbusiness divided

d-.
among being more positivet about the same, or...less positive than two

..4 J /.% .

.years ago. ', \ ',
-

.

. C

69.

18. tCapitalism.it. the best economic system for th,United

States amnispossible, Choices of combination of.apitalism4nd'socialism,,

communism, oriather, howevdr,' high, school distributive eduCation still.
IP

.

,dents, were hot as convinced' as the other-groups. .a t
M

Recommendations

The findings and conclusionlor,"this survey support the follOw-

dP

`.- .
ingrecommend'ations:

. . .1
6 1. American business, goyernment, and labor need to do_mdre to

0

O 0

C

-

I .

15

14

4Ialter the impressions people have concerning their imAges. 4 v.

2. Labor needs to We more df a tontrfbution In the',ireat of
;

,; p, . a
equal opport ithe economnbUsiness as employer, colgum.erism and

, ;
,

.
.
.

. 1 ,.,
40.

-. .

..
4 1.-

.-social respon bility.' .
$,.0 .

A. . 5 a' I
. ..

3. In2ividuali. fnvolved inqarious professions need to do.,Mbre
,

. .

to .improve the'amourirof confidence' people 14)40n their rgipective ;
, ',.... k. -',

y '':--

-e-- , .,
.

,.

fields of endeavor. , - ) .--
- '. A '4 ,. .

. 4. Government spending should be curtailed;ilp.order to alle- t

.
4 ; .

via inflation. ,'
, .-.,.

, ..-1 4 _....
I

-

.

5 Effofts...should be made to InC.tease the-economic awareness of ''
,

4' s' ' #

people(in various areas.. Such efforts should include-more programs,

0. '
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designed to facilitate economic education and greater expenditures on

the part business, government, and labor to'better serve the public.

(,6. Further study be made'among the'groups and demographic data

of certain individual statements..

7. 'State departments of education review the'findings espe-,

cially as(they relate to high schbbl distributive education programs.

8. All post-secondary, secondary and elementary 'educational.

institutions review the findings as they relate to their curricular

objectives.

9. Post - secondary, teacher education institutions should evalu-

ate their programs to bring about changes which !Amid facilitate better

teacher preparation.

10. Encouragement should be given to individuals and organi-

zations to develop materials whigh could significantly alter 'some of the

present teaching methodologidlin economic education.). II

11. Media resources .should be encouraged to integrate more

economic concepts into television, radio,*and printed materials.

12. Business and all other institutions need to create among

their employees`, shareholders, and publics a healtbyself-respect,

Onvolvementf and loyalty to the organization and its objectives.

13. Every means available to business, government, and labor

. .

should be.utilized to involveleople'in the lay to day, activities pro-

Adding them with risk and.apportunity for sucCess;,

14. Specific studies'should be undertaken dealing with Peoples

attitudes toward labor.
).

15. Further study be made concerning the, correlation between

people's attitudes toward business wand their basic economic understanding.

96
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1.

4.

. ,-
REPORT FORM .

ore

First, please ploc on "X" in the box which best represents Ski much you ogree or disagree with eoch
stotement listed on the tuft. There ore no right or wrong onswers -- we only wont yOur opinions.
Please indieote on onswer for each statement lilted:

No Opinion
One Wry

Slightly Or Slightly Soniewhot Strongly
Agree The Other Disogree- Disagree Disogrte

. -3 .1.

Stionglys

The

992e
majority,of compo ies ore honestly

trying to be go citizens and live
up to their sociol responsibilitifs. . 4-

For the public benefit, there should be
-1. more government r6gulotion of
. business than theta. is todoy . . . 3-

fekoft large cowponies ore trying tri pre-
vent and correct oily pollution
they may be cousing 6-

There is too much power concentroted in
the honds of a few lorge componies, 2.

m

The profits of large cowponies help make
-thin s:better for most nation 8-

In generol,l, prices con t be kept down
through business competition . . NI-1;0

As they growligger, companies usuolly
become impersonol irdheir relations
with consumers .To-

Mott cemponies ore making gn honest
effort to insure equollopportunities
for women fri:busines 11'

Business is not daing'enoughlteday to con-
sesve resources I24.70

Most largebusinesses ore not.as foir to their
ern'ployees os ore :molter businesses. 13- 0

Most 1:1mponies try fa obey the_lows of
this country. .

It is parfoflusiness' responsibility to oid,-
society. 15

Provided they stay within the law, lorge
comparties should be allowed to
glow os big os they cgn .

Businisses
es

dopit pay their.foie short of,...1
taxes - . .17-

The working man today heeds unions to get '
o reit deal from morn:gement . .18-

A person con contribute os much to society
lb the business world as in a pro-
fession or trode , 19-

The federol government should set c -

on the percentage of profit o business
con, make 20-

it; .

4

Ssohiewhot

Am__
-2

0,-..

. .

(Resp. No. 1-3)

-5 ,-6 f

0 0

ra

o. o

.o.

o 0 1 0

0 0

7

0 .. r 0

O . op. .
o o n o

t

D.

o '0 . o
,

. 1.3 0

\ 97
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(Please continue on next puge)
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, -

'Strongly.....

Agree
. -Much of tolloy4c advertising is dishonest -.1

. ar misleaging . . . . 01-0
... s The problems facing our society ore largely >,

. ignored la))' business i '2' 0
Unions ere more concesned with their own

1

98.

Somewhat
Agree

Slightly
Agree

-2
0

-3
0

..

No Opinion .

.09e Way
Qr Slightly Somewhat Strongly
The Other Disbgree Disagree, Disagree

..t, -5 -6 -1 / ...-.0 0 0 0.
t

s

power than bennfitirj their members .23;10
1/4

0 4
Moss businesses are run op a moral and ,,

ethicol basis . . ? , 2- 0 .

. .
Business tries harder to please consumers

today than was Ira3 -0 yttorS ago. 25.. 0 0 0 p . D...,
The qualtty'of most goods and servicesis --Ir

better than it wos.5-10 yeors ago . 26- is . '

it
Many big companies take odvantage of .Iir . '

consumers by cheeps ing products
and roising prices . 27-

There es' too much government regulation
of busineis activities ' .28-

Young people Jolley would be well-advise&
to tonsider entering the business'
world 29-

Business makes too much-profit 30-

Opportunities for personal satisfaction on
the job have increased in big business
in the lost few years y 31-

Business is making good progress towards
providing equal opportunities for

, 0
t

, ,

-0 Li 0
O '

e

, ,0 0

advancement for . 32- 0.. . .,,,. 0 ' 0 0 0 0
Most companies live up to their product

..
. .

.. guarantees " 33 -
,-.-, 0 . .0

... Government control is the best way to
keep prices clown .

1
34"

.,
0 .0

BusIness.wages and benefits are better t
relative to the cost of 'living than
they wete 25 years ago 35- ' 0 -,, . '0

Business has o moral obligation to help the .
'public, even if it means reducing
profthrta do this .1 3ti 0

Most bpsinessmen'are competent and an . - 1

oiset to society Ti- 0 cr s. . . a .
./.....4 Bu siness has been a positive influence on C ...'

600d goverArnent , 38.. 0 0 0 0 :0
st ,

A Businessinen do very thing,they cod to rooktt" .
t A

o profit, even if it meons ignoring, -v

r the public needs "9' 0 ' 0 0 '
Most small businesses are fairer to their cus-

tamers than are larger bwinessers ., .40- 0 0 0 .
Most unions make o positive contribution ' 1' ,

to soc,iety's wellbeing 417 0 0 0 0- ' '0 0 t''' 0
.

P

a.

e*

ar

elf

'

'

;
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2. In Column o, for each or ea listeri, please ind,icate your impression of haw much American business is doing in
..._

i at or o " a great deal," "some," "a little" or "nothing at all .' Then, in Column b, 6c, Lqick and check,
.those aeon, if any', in which you think business should not be oxpeCte21 to be WKI_ _ --'--" s

.s
ce4 ,

(b) * '
,. 4, HOW Mli:r-,BUSINESS IS DOING 7.

.1Diuosni,).e'iTsIslink . -.,

A Great4.
e

A Nothing Don't Should 1}e e

Deal Some Little At MI Know Involved......--

. ;., ..

.. '
,..

.. .

.

0

. . ,,,

. -1
Developing better products 12-0 1P

Supporting culture) activiiii .1. 43"0. ;

Helping to make the economy grow 44-0 0
46ck -

Providing steocif jobs for people ' 45-0'

Working for good government ..1, 4 46-0
..

Producing safe products. . 47-
Paying reasonable wages and scores . . . .48=0

?educing 0 0.

-2 -3 Jr -5 -6 . e
0 0 0 0- 0

-' 0 . 0 0 -4,

b o "I .. 6. , 0 r .

0. .L.7 -.. .
.....

,..
0 0 ' 0 it
El 0 0 0 0 .r
O 0 0 0 .+'

Providing opportunities for racial minorities. .49-0 0- 0 0
Paying out adequate dividends to stockholders .50-0 0 0 0 0.1 0

water pollution' 51-0
Providing stockhgders with sound investment,

opportunities t 52- 0

Helping those in net d
.

. 53 -0;
Maintaining feinonohle profit levels 51-,
Revitalizing our cities 55-0 .

Bringing high.cwolily products to American
.. people 56-0

0 0 0-

0 0 Li. f:/ -- 0
0 0 0 . e 00 0 a t0 , 44. El - 0.

0 e 0 ,, . 0 0 0
Offering young people o chance itaset ahead .57 - 0'

111 0 a- 0 0,
Raising moral standards .." '58 ".0.. 0 0. 1. : a ,

,' Dealing foWly With employees 59- T. ..0 0
(... Reducing air pollution .60- 0 0 .. 0* 0 a- a . = .', - , .

Reducing threat of war '41 0 0 . .13.
Really caring about comumer satisfaction. (".1.6n. 0 : 0 0 0' * 0 , 0r'

'1;1
.- Re-insigning workers displaced by cutoffonion -- 0 .

z

Reducing thFeat of depression ''.-.64- 0 . ii 0 . 0
Keegir down the cost of living 65- 0 0 0 0 0 [1

,

Elirginiting poverty . '66- ID' - -
in-proving cohenunities. . 67- 0 0 . -0 0

sContributing tosOientific progress q8-
--' 0.

,
rn..; . IPrav_ing health and safety conditions of . ( ...7

. emplOyees 69- 0
. 0 "

; .. -_ Providing equal opportunities (Or women . 70- 0 .; 0 440, .

s ' 1 Suppoitingiducationai programs ..SL n- t?
'Helping employees reolizitheirfull pare-nikal 72. U 07
Setting examples ii good citizenship .. . 73- 0 ,

Eliminating religious prejudice 74- 0 '
Providing medical services- to entployees . . .75- 0 0

, . ...

!--e--- o o.,4 O

, n ' 0 . 0 1

0 ' - :- 0 .-...
:0

_0 -0 0
(Please contirive on next page)
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Now we'd like to get
4
your opinions on the relative conlribution of business,

Place on "P io the box.which indicates wshich one is doing the most today

mom. (CHECK ONE ANSWER FOR FACII STATEMENT) . .

j Business

when

1.

-

,,,

government
it canes

Government

and'
to cacti

,

7,,

-
. .

labor today.
of the following

:,.

Labor

.'

\

1&.

C

,Contribufing' to sic ientific trogress 7G- 0
,.. r

)Solving the employment problems of automation . . 77- Q e
Roising"the sonOord of Iii<ing 78-

.,-Reducing the ehteot of economic depressions . 79- .,
Supporting educoNon 80- .

1-1)
ReduCing water ond oit pollution .Pc.sP... N.°. 4-

Providing equal opportunities for Amen - 54
Beautifying the nation 6- .t-

'Providing for safety in products 7- .-
Keeping prices for 4.4 4

8- 0
, Improving comrhunities... . . 4 9-

.
Reducing tinfoir btrsiness proticbs 1(1-

Providing,fo'r fair :lay onctbenefits 1-14-

Providing job opportunities for young people 1, 12- 0
Deoling with the problems of lheolder worker. . 13-

Prgvidiniegual opportunities for racial minorities . T4-

Reducing unemployment . - . . , 15- ,E-.)
,

Controlling it-irk:die:1 ' 167 Et.
Increpsing productivity 17-

. 4.,
.., .

D

0%
-

Eit

*0
% 0

,

D

:
0.

1
0

-o
, '0

.

0
0

0
0

0
0.
0
0

4. As for as the pet:pi/running the institutions listea blow: would you say youhoie a great deal of eonlidenca,
only some corWdence, little confidence or 'no, confidence at all in the people running 'each of the followingi,

...
(CHECK ONE 6NSWER FOR EACH TYPE OF INSTITUTION) y '

Greot Deal Some -,. Little ' No Confidence
t* PEOPLE RUNNING: , -Of Confiderice Confidence Confidence A All-(

-, -1
._.__...4-2, -3 . -le \: Banks, financial imtitutions. . 18-10 0

Big businesses. . . . , . . . 19-
4 , ,

Small buiinesses 0, - , a0 .- C.il
4 . \

Large reiSil Ores ----21 : a .
4Military 02- 0 0

, r Scientific community 13- 0. ' '. 0
,"

.. .
I qr. ' lAentol health/Psychiatry : 24-0 \ ,F), 0

. - 4 Medicine 05" u . ' 0
F Education 26- ,

I
Organized religior}..k. . . , `.2:78.-.

0 (

Organized labor ,5- - " - 0 " * ..0

': . Automobile dealers eg ' 0 ...

. ,ExeCutive branch of gaiernmenr. 36- _ ''-- ' , -.0 ' .4.. o

. Supreme Court 31- 0 0 . . - ..: 4',,..1

Congress, ..... :: . ..., 32- . 0 . '.. '-: -44-;

33' a- .f.''. -.,... -,,.... .
O ' 0 : , 0, '

0 0

4

Advertising
Television

,Newspapert
34 0
05- n

s

o

":"
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0
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5. Please rank, with the numbers 1 to 4, the reintive impatience of ebch of the following in helping the overage
worker liye better. ("1" would be the most important, "4" would be the least impOrtant),

,His olvtrindividual effort. 36-

The business system . . . 37 -

Labor unions, .....
fedpi;i1 government . . . 39

6. The best single to raise the standard of living% 10: (CHECK ONLY ONE)

Increase wages of employees n '10-1
Reduce prices of products . . fl -2
Increase productivity., . . . 0 -3
Don't know ri 4.,...
Other:(Please Specify) b -5

es

7. On each soles dollar token in by the average business, about how many cents do you think is prOfit after paying
all wages, expenses and taxes?

41-
42-

8. Havtdor feet mbout business profits today, that is, are they

3--

*

/'

1.

Too high. . . . 4361

Reasonable. .F.1 -2
Not high enough n -3
Don't know. . . -4

.
. About how nicely cents from each soles dollar do you think the average business.should be entitled to os profit

after paying all wages, expenses and taxes? 4. . .
.

. ....-- - -
< 1

45- I
. r i

ilk' cWhot 3o yoit thinic actually happens to the largest portion of a company's net profit? (CiiECK ONLY ONE). ,..
Distributed to owners (shareholders) .4- fl 46-1
Reinvested in expansion (includes research and development) . :..2

.I

-...
Shored with all employees , ..-40,..,. ,r1 ''3'
Given as bonuses to top executives i -4

' , Contributed to charities, schools and community organizations -5
other: (Please specify)

t.........;
.

0 -6
-

-...,...

4

11. Wiltst do you'thinkshould happen to the largest portion of a company's net profit?. (CHEC K ONLY ONE)

Distributed toowners (shorelfolders)..'
Reinvested in expansion (includes research and development) -2

-,1
Shored with all employees '0
Given as bonuses to top executives `.3 -4
Contribuled to charities, schools and community organizations ri -5
,Othe(Please specify) .

12. The lonarfsingle contributor to A- merica's progressIii" '(CHECK ONLY ONE)

dovenvnent: . 48-1
BcfGcation . . . -2
labor organ. izations 0 -3
Business
Olher:(Pleose Specify)

0

108.

"6

0 -s

_(Please continue on next Age)
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0
.13. The forgest single threat. to America's progress is: (CHECK ONLY ONE)

dovemment L 1 yr-i 'Lobos organizotions n -3 Other:(Pleose ,SpecifY) -5
Education O. Business "4

14. To What extent do you think each of the following contributes to inflotion (general price increoses) os it exists
todoy?'",(CHECK ONE rX ON bp LINE) 21

CONTRIBUTES TO INFLATION ...
Little Or

A Great Deol Some Not At All
-1 :2 -3

o Consumer spending . . . 50- Cl 0
b. Labor policies . . . c11. 0
c. Business policies . 52- . '0 0
d. Government spending" `. 53- 0 - 0 0

LS.' Do you think we con depend on competition to keep profits of foir levels, or is some sort of government control
needed to keep profits reasonable? (CHECK ONLY ONE)

Competition will keep profits reasonable o 54-1
Government controls needed to keep profits reasoner-ale: -2 ... '

. -
16. Which of these comes closest to your impression of the business Syster in this country? (CHECK ONLY ONE)

a

k

Very good -- needs little change . . . . . .

On the whole, the good feotures'Outwergh the bad
It has as rtiony good features os b'ad
On the whole, the bad features ouhverigk the good
Very bad -- mojor changes ore needed
No opinion 1

56-10 -2
-30 -I
-5.

-6 4
1. ex.

t 17. Compared to 2 ',dors ago-would you say your feelings today obout business are: (CHECK ONLY ONE)

More positive now thon 2 yews ogo
Less positive now thon 2 years ago Ill -2
Abotft the same now as 2 years 000

lEt. ;Nhot do you

19. Age:

20. Sex:

believe is the best economic

SocioliW ..p 57-1
Capitolism. -2
Communism /0 -3

system for the Untied Stotes? (CHECK ONLY ONE)

Combinotion of copitalism onclocialism 0 -4 ,

...

(Don't know
$1 C 1./

Other: (Pleose specify)

15-18 58-1 25-34
19-24 0 35-49 0 -4

Male 59-1
Female -2

21. Religious denomination:
Jewish ge,
Mormon
Protestant

60-1
.-2

-3

'0 -6
.

50 of aver -5

Roman Catholic -4
Other -5

No .

22. Years of school completed:
9 0 61,1 '13 5*, -5
10 0 -2 14 -6
11 0 -3 15 0 -7
12 0 -4 16 0 -8

109

17 or more . -9
Other 0 -0

eo

4.

V
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23. How many formal coutscs have you taken in ecoomics'>
None 0 62 -1 1 Three 0 -4

One -.0 -.2 Four -5
Two 3 Five D -6

. ...
N. Approxiinatel); how many years have you worked In businessl

Nonc - 63-1 .
Less ttian 1 year -2

- 1 to 4 years -3
5 to 9 years o . -4

25. Have you ever formally worked for any of the follot/ing:
Government:

Federal g 64-1
State o -2
.Local ; -3

.
26. In a political election would you probably vote: ,

American party 65-1
Communist party
Democratic party -3

a

Other (Specify)
x_

10 to 19 years
20 years or more
Presently employed

Labor:
Union offieln) y

Union employee
Other

-5
-6

°

independent party
Repumican party
Other

27. Thinking of the area In which you live, how would you describe that area? (CoUegq silentsonly -- respond as this applies
to your homc town and state--which are

r

-4
-5

-4
-5
-6

J

\ heekone answer in cad col min)

(CHECK ONE ii lAth)
In.or nes : City with popplalion of 100,060 or more

I. net city area 0 6a-1

ity but not inner city -2
'Suburb 0 -3

!nos near: City or town with populaNn-under 100.000
75,000 to 9,990 population -4 '
50,000 to 114,999 populatipn -6
25,000 to 49,995 population - - -6
10;000 to 24,999 population 0 -7
6,000 to 9,999 population -8
Less than 5,000 'population -9
Rural afea or town -0

, .

Thank ydli for,your participation in this reearch prafeCt.
enot picked u0, please mail it to

Dr. Gary R. Smith orDr. Glen L. Bober, Directors
'College ofBusiness/Graduate Schaal of Management
Brigham -Young University 0

351 Jesse Knight Building
Provo, Utah 84602 . .1

(801) 374-1211, Ext. 4081

°

110

('ClIEC ONE DSLOW)

Lower income area
Lower-middle income area
Middle income area
Upper-middle income area
Upper'income arca

If. this

r

67-1
(:-.3 .2.

-4
-s

. <

questionnaire is

0
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DISTRIBUTIVE EDUCATION PROGRAMS SAMPL
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O 1,

07

DISTRIBUTIVE

Bear, .Rimer High School

BoxElder -High SchOol

Skr.iew'Migh,5chool

Logan High: School

Roy High School -,

Bonneville High School

Weber High Schobl.

Ogde'n High School

Ben Lomohd High School

Bountiful High School

Davis High School.

Layton High School
S

4e Viewmont High School ..

.,-East High Schopl

tyWeit High School

Highland High School

South High School

tottonwood High School

'Granger' High School

Granite 'High School.

.((

Kearns' "Hi School

Olympus High School

Skyline High 'School

.

EDUCATION PROGRAMS:SAMPLED
.-,

Cyprus High School

Murray:High School

Bingham, High

Brighton High School

Hillcrest High School

Jordan High School

Tooele High School

AMerican Fork High'School

r

Lehi High School -

Pleasant Grove-High. Schobl

Orem High Schobl

Provo High ,School'

PaysonHigh Schaal'

Spanish Fork High School

Springvill igh School

Carbon'High School

,LLast 6rbon High School',

Duchesne High School

Roosevelt4ligh SchbOt'

Uintah High(Sehool

Kartab High School

Cedar City High Schoolv"

Dixie High School, ,

105.

.1.12

- I

4
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,40K.

dw

' 4

4 1.1.3
, ,

I

rj
I

,f



QUESTIONS COMPRISING DEPENDENT VARIABLES

The Image Business Projects to Society

21. -Much.of today's .advertising is dishonest or misleading.
17. Businesses don't pay their fair shave of taxes.
37. Most businessmen lire competent,and an asset to society.

r-24. Most busi'nesse's ate run-on a moral and ethical basis.

The Value of Profits in Our Free Enterprise System

8. The profits of large companies help make things better for most of
the nation.

30. Business makes too much prpfit:
20. Miefederal government should set a limit on-the percentage of

profit a business can make.' -

, .

The Size and Perceived Effectiveness of the Business 'Organization

v.

7. There is, too much potter concentrated in the hands of'a few large'

companies. . ',, -;
.

10: As they grow bigger;..campanies usually becomempersonal'in their
relations with consumers.

,

16: Provided they stay within the law, large companies shoulAbe allowed,

to grow as. big as they can. .

13. Mast lar ge businesses are not as'fair to their employees as are

maller-businesies: '''

.

Who Is Best kle to Achieve the Goals 'of a, Free Market Economy?

.

. In general; prices can best be kept down throw business competition.

B. For the public benefit, there should be More' niernment regulation -f

of busineSs that there is today.
..

. __

, .q , 1

The Opportunities of Being Employed in the Business Sector

19. A perSon can contribute as much to society in the business world as

in a profeuion
29. Young.people today would be.well- advised to consider entering the

businesicWorld.
31. Opportunities for personal satisfaction pn the job have increased

in big business in the last few years. ' :

35. Business wages and benefitsi-e better today relative .to the cost

if living than they were 25. years ago: 4

41,

107.

1. 114-

St

4.

o t0

O
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TheerWtion.that"Consumers Have toward The Business Community

- 2/4 J4anYibig companies take advantage of consumers by heapening products
,

- ..and raising prices. I .

,

,
33.. Most companies live up to their product-guarantees nd promises..

25., Business tries harder to please consumers today/than was true. 5-10
: years ago.

26. ,_ The quality of most godds and services is better than .it was 5-10
years ago.

Businesses Attempt to provide Equal Employment Oppoitu'nities
, .

. .

., .

Most 'companies are making en honest effort to Insure equal oppor7
tunities for women in businesS;

32. Business is making good progr towards providing equal-oppor-
tunities for advancement form

. The Perception Of Labor Unions Contribution to Society
'% .

.--.
,

.

; ....

18. The working man today needs.uniOns to get,kfair deal from manage-
ment. '- ,

-
.

...
.

i

41. Most unions make a-positive contribution to soctety!s well-being.
23. 'Unions' are. concerned with their own Power, than benefiting

T their 'members:
, ,

The Social Responsibility of Business

t.

. ..

15. It is part, of business' responsibifity to aid society. . , ,-.

4. The majority of companies'are honestly trying to be .good citizens
and live'up to their_ social- responsibilities. 1-

39. Businessmen do everything deytakto make a profit, even if it

. means ignoring the public needs.. ' .

, 6. MoSt.large companies are trying to prevent and correct any pollution
they may be causipg. -- , .

.

. . -

So.

A

;.`s.:4.

,



APPENDIX D

CHARACTERISTICS OF POPULATION SAMPLED'

V
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41.
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"0

. ,

'15-711 years

O. E.'Studenti

..

90.7%

.

.

''

. 19-24
_

- 3.4

25-34 . 1.0 I

35-49 0.5

50 or over
,

sex

Male .

Feina le

'Religious Denomination

51.6%

42.1

Jewish 0.2%

Mormon -71.1

Protestant' 2.9

*Roman Catholic 5.9 ...

Other
.

13.7 ,,

Years of- School Completed

1.2%*9
la .

12.0 r---....

11 04`f 4

12 42.3

13 3.2
1

'ti t

A

a ,"

.,.
, .-'_.

CHARACTERISTICS O, POPULATION 'AMPLE)
' (Percentage)

P#0 1

Post - Secondary !Acct. Students !. Private Citizen Business Personnel , 'Composite. ,,

e

11,"1: 1 ..; 3.4%

.1 613.°1 e,. . 11.7

- 12.6 21.4 '

4.5 43.9 '
°1.0 ' 18.8

58.4% '

36.4
0

I ,

0.2%"

I 83.47, .

3.5* ,

, - 4.2

4.7
`,

-.4

t,

.

,0.0%

'0.7

0.2

. , , 9.4

21.5

:-

117.,

55.3%.

.42.7

0.3%

78.6

7.7

8.0

4.0

2.6%

2.8

1.7

35r3

11.1

4.7%

23.3

35.2

25.0

11.e

29.4%

27.2

36.6

17.2

7.3

59.6% 58.1%

39.5 '40.1

P 4

0.9%

73.3

.10.5

4:4

10.5

.WP

- 0.6

t4.3.2

28.5

13.1

'0.4%

76.7

5.6

8.3

1.0%

4.2

10.6

- 28.2 ti

12.2
f
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Years of School' Completed

D.-E. Students

' AO
CHARACTERISTICS OF POPULATION SAMPLED'

(Percentage)

Page 2

PostrSecondary Acctg. Students

14,

1$

16

.17*

Formal tourse Taken in Economics

28.0%

20.5

10.6

6.2

\.

none 30,8% r"
.

25.O% .

30.1 32.7

'2 21.5 19.8

3 7.1 8.7

. 5

Other

2.7

1.5

0.9

5.2 .

if2.0

.,16 Years Worked in Business

none 20.8% 7,"
, 11.9%

Less thaiLl year 18.1 16.6

1, to 4 years 46.9 48.0

5 to 9 years 5.9 13.1

10 to 19 years 0.2 3.7

20 years ov'''Fore 1.7

Presently employet .

L

A

118

.-
/

Private Citizens

'15.,%

5.1

/10.8

12.5

.

\

47,0% .
c.

23.4
.

14.5
7.7
2.6

1.7 '

.0.3

15.4%

3.t 7

22.2

18.2

19.1

15.4
2.3

t

V

'Business Personnel Composite

,

17.4 %.,

- 9.3

15.2:

8.8

, 1.6.6. 9.2

\

s

11.0 7.2

42:4% ll
.. 35.74,

17!' . ki
19.2 . -18.9,
.b.8 '.,- 7,4
5.8 4.0..

5.5 2.5

-: 0.9 700:9

3.8% 186% t
5.5 11,.5

2f.3 37.0
25.9 15.3
20.6% 10:2

12.5 3, 7.2
1.5 1.3

p
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CHARACTERISTICS OF POPULATION SAMPLED
(Percentage)

Page 3
.

O. E. Students Post-Secondary Acct. Students Private-Citizens° Business Personnel Composite
.,,

Worked for the Following: r 9

tovernment.
:

Federal 3.9% ,11.4% 17.9%

State 6.8 6.9 8.11

Local. 1,...-- 15.9 7.4 6..0 '.

Labor

Union Official 0.2% 1.0%

Uqjon Employee 5.9.. 10.4

Other 20,5 8.4'

Political Party. 4? I

. -
__-,----

American Party 7*.3% 2.2%

Communist Party ' 2.0 0.5

Oemocratic Party 29.8' 13.1

Independent Party 7.3 . 3.0 .

Republican Party 33:0 66.3 ,

Other

Description pf Area in Which You Live

In or Nikrvetity with population.
of 100,000*-or more

Inner city area

City but not inner city

Suburb

,5.g

8.8

10.8

3.0

.9.7

20.8

a"
3.1%

14.0

8.0 '

3.4%

( 0.6

29.1

8.3 .

42.2

11.7

2.6

7:7

22.2

119 t

14.2% 11.5%

6.4 7.2

7.0 9.3

11.7%

Ji7.3
5.5 .

3.8%

1.5%

9.3

5.8

10.8'

19.2

25,9

45.1

11.0 Ark

.24.3

6.0

46.8

9.9

3.8

s 9.2

18.0
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,

i
__-__

\y ; 0. E. ,Students
. ,. ,

In or, Near': City or iown with
-

populition under 100,000

'''-:::.

.

Agigt 75,E100--to 99,999 population 2.72'

,t6;46 to 74,999 population % 3.9.
.-

4,--' -.25400 to 49,999 popuAtion 6.1, .. k ,.-

1dr.pop to 24,999 population ,. 6.8
41 -.4.-

,,1,4000 to 9,999 popJiation 15.9
"It

,E. 4127than 5,000 -Ocitaion 5,6

yili area to town . 35.5---

9 'itioOile;RNnge
""

-':,Lower income area 3.3%

:,:.;4'...-:

.Lower-middle income area

lifddle income area +
,.

Uppirlmiddle income area

',Upper income- area

(

7.8

19.1

2:0

MA,

..,

r

CHARACTERISTICS OF POPULATION -SAMPLED
(Percentage)

Page 4

Post - Secondary Accitg.Studentp

4.53

7.2

14.1

10.4

5.4

15.8

' 17.8

44.3

27.2

. 2.2

4

-.--4

Private_CA tizens, Business Personnel

4

Nor

Composite

. 7.12 7.8% 5.4%

6.0 td 6.4r .

1-f.4 8.7 . i ' 10..1

11:4 .1:8.7 - 9:3 '

,.. ,

, 6.3 ' 5.2\ - 9.4 -.

4.,

,-/-- .

1.7
-
. 2.6, 4.0

. -

7 '

.120

23.6 22.4 '24.5

.35.4

'03.0

16.8

4.1)

4.7%

12.$

40.4

19.'5

2.3
1k-

-144e.
----.---

3.3%

13.4

41:4

20.8

2.6
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CHARACTERISTICS OF POPULATION SAMPLER tt.'

4910.,

f a. E. Students
,

In or Near: _City or town with ( 1,

.populatiorrsundet009,000

75,0110 to 99,999population .,2.7%

50,000 to 74,999 population
.

3.9

25,000 to 49,999 populatioil 6.1 ..

s
10,000 to 24,99 population

:
1

....L.-5,000 to 9,999 population 15.9

': Less than 5,140 population
.-

-115 5.6

% ...

..,

. Ruralkarea to town '35.5

er .

IncomNanqe:

:tower- middle income area

Middle intone area

Upper- middle incomearia.

Upper income area

3.7% *.
- -

7,8

37.:9

' 2.0 4,

/'
-tower income.area

(Percentage);''
.

. -Page 4' i

Post- Secondary Acctg. Students- -Private Citizens

.

45.%

. 7.2 :

$ .14.1
.

-10.4 -1r; '''

.... 9.2_

5.4'

,15.8-

3.2%

' 17.8

44.3

-27'2

A2.2' 2.2

e .

.

s:

0

L

OM.

*

Business Personnel Composite

.,!,1414,

7.0, 7.8% . 5.4.:

.6.0
. .

8.7

11.4 -Pk. 10.1

11.4. 8.7 9.3

5.2 9.4

1.,7 2.6 4.0

23.6
.
22.4 .04.5

1.

=

1.7% 4.7%. 3.
"-

15.4 12.8 13.4

43.0- 40.4 41.4

16-.8 19.5 . VY
4.9 2.3 2.6

S. 44 O
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APPENDIX E

SIGNIFICANT TWO- AND THREE-WAY INTERACTION TABLES
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SIGNIFICANT TWO-WArINTERACTION BETWEEN POLITICS AND RELIGION ON

"THE VALUE OF PROFITS IN OUR'FREE'ENTERPRISE SYSTEM"

BY BUSINESS PERSONNEL

4*

4

1 ,

,

.

.

EstimateA
Means

,

6

54-

4

3

2
ONO1

0

(5.2)

(4.0)

.

ti

(4.2)Mormon
(4.0)0ther

.$

(Religion)

F-Ratio 5.2758
(.05;1029)=3.84

t

Republicans Democrat

(Politics).

11-5

23.



SIGNIFICANT Two-WAY INTERACTION,BETWEENJOLITICS AND RELIGION ON

s

I

"THE VALUE OF PROFITS IN OUT'FREE ENTERPRIS SYSTEM"

BY COMPOSITE OF ALL'GROUPS

6
At

(4.7) -

-(
(4.5)

(4.1)Mormon
4-- (Religion) .

(3,9)Other..,

Estimated N ,

Means .

si

.

3

1

0

F-Ratio 6.1360
(.05,1,1436)

Repu blican . Democr

(Politics)

,

t lf" 124
NA

Z

..S7
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,:. . . .sIGNIFIGANT TWO4Y INTERACTION BETWEEN 6LITICS AND, RELIGION A ,.:

.

.

"THOPRORT'UNITIES OF BEING EMPLOYED' N THE BUSINESS *TORii r'

BY HIGHACHOOL .DISTRIBUTIVE EDUCATION 'STUDENTS ,-
1,

I .1

r

Estimated
Means'

- ; '

i

i

.4-- t'
..t.. I ... t' r -,..

'(2.9)Democrat

(2.5),

i

-1F-Ratio'4.9960

,
t A

0

=

Other Mormon ,pY

"(Rel gi on)

117. ;
125

Politics)
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SIGNIFICANT TWO-WAY INTERACTION BtTWEN POLITICS AND RELIGION ON

"THE OPPORTUNITIES OF BEING EMPLOYED IN'THE BUSINESS SECTOR" ,

Eitimated
Mearis

BY POST-SECONDARY ACCOUNTING STUDENTS

6

5

4

3

22--

0

F7Raio 5.2515
(.05;1-1373)=3.84'

r

'(2.45),

t.

*.

(2.
8
)Rep

4/)
lican,

(Politics)
(2.7)DemTcrt

. -

'Other.' 6 , Mormon

(Religion)

t

.
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.: -SJIGNIPICANT THREE -WAY' BETWEEN:SEX; POLITICS,-AND .RECIGION ON

L d '.

,., 1 ,

" :1 THL OPPORTUNITIES..0E-BE G.EMPLOYED IN THEBUSINESS SECTOR,"
i

,,

I

BY C POSITE OF ALL GROUPS

It

4

1.

,....J

§timated .

3 (3.0) 2,8)DeMocrat
1 Means'

0 . 2.7)Repoblican (
Politics)

:(2:5) .
?,

4

10

1

5

Estimated.
3Means'

'1 ,

_ 2

1- 1

Other

*ink

Mormon (Religion) ,

Male (Sex) '

X

-:
(2.7)

i?z

:

pere.1

a (Politics)

Other .

,
Mormon (Religion

,
1

. I,
..,. ..

i

., I
- I

,

t
.,

i

..,,,

1

Female (Sex')

i
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SIGNIFICANT TWO-WAY INTERACTION BETWEEN ALITICSND RELIGION A

THE PERCEI1TION THAT'CONSUMERS HAVE TOWARD THE BUSINESS

COMMUNITY" BY POST-SECONDARY ACCOUNTING STUDENTS

4.

,

(3.5)Democrat (Politics)
(3.4)Republican

dp 9

Other Mormon
(Reli

F -Ratifl V47
(.d5,141,7*3.84
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.
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*
SIGNIFICANT TWO-WAY INTERACTION BETWEEN POLITICS AND RELIGION ON

'BUSINESSES ATTEMPT TkPROVIDE'EQUAL EMPLOYMENT OPPORTUNITIES"
.

BY COMPOSITE-OF ALL GROUPS

.

5--

Estimated
4--

Means (
(3.0)3..
(2.8)

4,

(2.8)0ther (Politics)

(2.7)Republican,&flemocrat

F-Ratio-4.7:196
(.05,1,1436)=3.84

_ .

7 ' '7-Jr i

-

Wither Mormon

.(Religion

.129

a

: '

.!.

4

4 0*



.04

SIGNIFICANT THREE-WAY INTERACTION BETWEEN .SEX, PfiLITICS; AND RELIGr ON

*THE kERCEPTION OF LABOR UNIONS CONTRIBUTION TO SOCIETY" .
BY ;BUSINESS PERSONNEL

t

3

, 4

Means

t

1-

(4...2)
(4.2) (4.1,4epublican

(3.,5)0emocrae

5
4

Other, oRtio'n Religion

Male(Sex)
ti

1°'

I

1
I

E 4:.06V6,'

: ;
1

;;; I
.

(3.6),

;

\

4.2)Re ublican
3.8. mocrat

.Other Mornion Oeligion
Female (Sex) ',

, I

!r

130.
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SIGNIFICANT HREE-WAY 'INTERACTION BETWEEN' SEX; POLITICS, AND lifLIGION ON

,"THE PERCEPTION OF LABOR UNIONS CQNTRI

5

4
fstimated

3
Means,

1

ti

L

__Estimated

'' Means 1-7

0

'11

1J 4

BY COMPOSITE GROUPS
4

TO -SOCIETY"

.40

(3.8) ° 13.7)0ther
(3:6) (3.7) Republi can & Democrat

l ., 1

,I

". ,

1

,. Other Mormon , (Religi
. ,

.
(Sex) --

.

(3.7)Rppubl i can &iDemocrat

(.5)-
(Politics);

P

rb

et'

,Femal
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SIGNIFICANT THREE-WAY INTERACTION BETWEEN SEX, POLITICS, irDRELIGION bN

"THE,SOCIAL/RESPONSBiLITY OF'BUSINESS!' /`

BY 'POST- SECONDARY ACCOUNTING STUDENTS

r

(3.5)0ther, (politics)
(3,5)Repoblcan109emocrat-s.

-1

F"

+-
1

EstiRted
Mesins.

[

5.8316
(.05,1,373)=3.84

' 4

Other Mormdk
, ,

_ Male (Sex)

(3:0
(3.3)

Religion)

1-`

(3.2)epubiiCan &ID rati
(3:0)0ti*,'L-1 +ties)

.t

.0ther 4z42 Mormon!

. Female (Sex),
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'SIGNiFICANT THREE-WAY INTERACTION BETWEEN SEX, POLITICS, AND RELIGION ON,

__t

e

)stiniated

Means . -

"THE SOCIAL RESPONSIBILITY OF BUSINESS"

4-

.2-

-O -

] BY BUSINESS PERSONNEL

(3.3)Other -Politics)

(2.96)Republican & Democrat

EstiMated .

Mepns.

; .

..Fi-RatiQL 4, 56 9
.

4 05,1 4329)=3'..84

I 126
I , I -.4 1

Other . Mormon (Religion)

(3.2) I

3- :( 3. 13)

0

Male (Sex)

(3.1- )Other "(Politics,)

(3.9)RepublicalY Democrai'

Other Mormon

Female (Sex)
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SIGNIFICANT-THREE-WAY INTERA&PIONBETWEE, SEX, POLITIU:, AND -RELIGION ON

"THE SOCIAL :RESPONSIBILITY OF BUSINESS." .
BY COMPOSITE ti''ALL ''GROUPS

0
1

(3A5)
Estimated (3.11-)

'Means

J-.2....o.....1

-

1

i......
.......57....... ...:__-'... Li .

p i _

r- [. .. ,

-K3.31 . (3 1)0thor, .. : (Pp ii_ti,cs)

.1-
______ ___43,2)7_, _____ (s.i4Repoiii.c.amidnehricoes9

1.
a

.

(3tt2) ther (Pb1itics),
-(3. trb*an 13.eot.ra

,
Other Mcirmon (ReliOloh)-]

Male (Sek)/
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i

I
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- I .
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UNSOLICITED \ COMMENTS AND ANSWERS TO OPEN-ENDEIr QUESTIONS

4 c

et

*. .

t

0. I

4?



or I

`4,

'QUESTION NO. 40,

Hi 4h School D.E.'Students

More competition between companies

Make more'products available to the-public

Raising prices means people want more wages! Get it

Stop excessive government regulation. Do away with the current welfare. State:

,Don't send /goods -to other countries. Don't trade with Russia and China

Reduce wages .

Keep money flowing constantly

Overcome.the unemployment noblem
. :

Get government out of business except toinsure f ir practiceS

lielp the poor

Every person equal with no money system

Have everyone do their share to helps Not just some It has to be the

efforts of everyone

Stablize prices and wages

lick the out of the government

Change the money system.

To join together as a society and work together not against each,other

CUt taxes on'all government spending

Trust pore.in God
.1>

With low prices there are low wages. Wages shoUld be a little OW

Have.a respectable government and'honest busineSsmerr

Lower wages,_prices, and raise quality

Stablize-wages and prices

Cut back wages and,,reduce prices omprodutts

'Post Secondary Accounting'Students

Lowertaxes through more effective spending of tax monies

Get people off,welfare anadetjthem find; their own dollars

"Have less greedy people '"
; r

Control the government

Increase competition

Less government control

Greatet efficiency

Allow free enterprise sYstem to operate freely--no government control

Work harder
1.130
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Educate both labor andMandgement towards holding downthe spiral

Shoot 1)2 of the people

New inventions

Encodrage more' competition between businesses

More competitive market

Increaie individual pride in workmanship

Reduce profit or better distribution'oprofit

Change 'system and government intervention

..Stop regulatory and liCensing by government. Let capitalism work

Get everyone, working at something

Prite freeze, but an increase in salary for the Labor class people and
a salary freeze for the uppeOclass'group

Put in at whole new body of government'officers

Reduce taxes and stimulate the economy.

Reduce taxes and increase government spending

The United order-if all worked together

,Stop government spending to a greater *me.

Get rid of government intervention in business

Cut government spending

Maintain wages; increase worker output and responsibility

Educate the people

Cut the tax rate

Lebusiness run itself, no govdrnmeht

Folla-the welfare prograM:of the LDS Church

Stop inflation

Impeach Cartef

InCreasequality'of prodbction and-reduce waste

Stop inflation

Let pricing mechanism ,in free. market work unhampered

Make more and better. products
41 \

Increase the importance of education

Decreasemages and prices, that way lowering cost of_living

Getlazy off welfare and decrease taxes so our income-ISNmore

lionasty andhard,work

Private Citizens .

Decrease unemployment_

Honest, value on product/labor

137

9



Make people want to work
132

Competition in private industry--create supply and demand

Increased employment and increased productivity

Stop inflation by responsible government spending Within budget and putting\

currency upon sound basis

Eliminate government deficit spending.. Eliminate bureaucratic government

Teach people to do their own thinking

Unity and loyalty between employee anal employer' #

Increase integrity, personal--take pride in good work
.

Decrease unemployment

Being honest
0-

Educate people to live.*tter with less

Raise moral standards

Decrease taxes; get government hands out of peoples lives!

Hold wages and prices still ,for a time

Hold wages and prices fora time

Get thgovernment out of business and the increased productivity will raise

it--there is no othir way

Get government out of business and'leave to individuals

Educate

LoWer unnecessary government spending andtaxes

Staplgize (sic) wages and prices

Get every one:involved and interstood (sic)

Increase exports, decrease imports

More and better competition policies

To keep government regulation out of-busiiness

Change the attitude of management, government and professions thst they

must make at least 100 times the RMS family income or be regarded a failure

Hoheost days work for an honest days pay

For businesses, labor and govdrnmekt to 17 fair and honest

Business Personnel -.
.

Improve the competitive systemysuch as break Up monopoly power

Education--raise level ,,`foriff peoples

Government live within its budget to'stop inflation

St6p population from growing

Control inflation while maintaining nearJull 'employment

Remove shackles from 'free enterprise system

Less government control., permit-more free enterprise

138
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Check corruption-of business and:government .
.

Get"employees to pull heads out of and work for what they get
6 /

',- Getting more people working and less on welfare

Exports

Reduce .unemployment-N
,Reduce waist (waste?)

Control inflation and.risieng cost of living

Get the federal government out of all buSinestes-,cease all wage and price
'controls; reduckgovernent function to that of protection of life and property

Now high do you nee'd! We have highest,in World--me.may need to lower,it and

".share'

'OverhauT the entire economic system

Improve qualityAof products

).
bq

A,

a
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__QUESTION NO. 48

High School D.E. Students

The people themselVes

.Theileople or public

The people themselves

Ku Klux Klan

Hard working American

Everyone that lives and works in America contributes something

The individual`

Churches,

ple in-Community

The individual' himself
,

The commor worker
'a*

The man himself working hard to satisfy himself

/

Post Secondary Accounting Students

Our faith in God

High-moral standards: and ethics

Individuals

Individual incentive

Individual effort

Religion

Integrity of all people

Froductive, efficient citizens

iRightebusness

The people

The individual

Working citizens

t

1

ry R

Attitude of the people,
..4.-

People and their attitudes,. des'i'res and'determinationf*
.,.

Spiritual and moral commitment 1

/
, -A

Private Citizens

The people

Personal oppotdnities

The= peoplethemselves; 1,.2, +3 are seeking the destruWon orthe people

-The 1indiviaual

individual efforts of great men and women

. 140
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People and common workers

Indivi.dual worker

A few4ivic minded indi uals
. .

-Business' Personnel

. *Science community

It sure isn't the government

Special Interest gimps (ie., NAACP,. Sierra Club)

Free enterprise

Morality, 1.

People' s ingenuity

. rndiviclual incentir to get ahe

The individUal

Thkindividual person

O

a.

-9
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QUESTION NO., 49

High School D.E. Students
.

Lpfluence Rf communication networks
. .

.
:.

Liberal socialist moveWent
.

-1-1 -"7-
:Government don't-care or give a dame (sic) but to make money

Too much governmental power is bad

People not willing to bett6r.thein'selves

.rndividual greed .

AmeriCan peOple who have no respect for this great country

Bums

People who can work'but won't

Unemployment and welfare

Apathy 4:

Commies

The press
0

011

Going against moral obligations

People, who 'don't' care

People not working together'

Post Secondary D.E. StudKts,

Shortening the work week 8.
Moraldecay

OnionS, socialism,,.the adversary

Crime

Government.control their hand in everything

Apathy

Constant gpveimmentintervention

Liberal organizations

Populations expansion 0

Inflation

Lack of concern, by the majority of the Ameritan people
.4 A

a
UntrUstworthy individuals

vl

Igriorance of ,the TINSTAAFL 'principle

Degrade in' mqrals

I have it in for organized labor

Government controls

Carter

142V14
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R&I tape

Socia4lism

Carter

Socialism

-Regulating intense gove;mment-

Dishonesty

People becoming lazy or complacent or selfish

DemotiVatioh of individuals 11

CoMbined government and b4iiness'

Society and apathetic-attitudesHaving a big welfare

Private Citizens'

Apathy

Communism

; Government becoming too involved

Immorality of individuals and diihonesty

--The teachings of one woridism in ourschoOls

tack of morals

Communist parties

Moral decay ,
. 4, . ''

Idle people

Greed

How.each of us governs ,o selves

1:Too much government cont 1 ,

Lethargy on_all levels

fM Credit charging.

Greed

Waste in' a.11 levels

Apathy

Too much government protection

Employee dishOnesty

Anti-American organizations

Government controls.

Apathy

Indifference

Apathy

Invirement,(sic) groups

Money.manipUlators"

Organized Crime

y.

,

143.
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Education is the only asset to -America's:progress

Lack- of .education

-
Businett Personnel I' ..."

Public's lack of education-a0athy and ignorance
.,

Welfare and Socialism
,

,

Organized religion trying to bring forth the UnitedbOrder
)

-Tendency to paraSitisni

5\c- Tile Mormon Religion-r ' r

Control held by special interest groups over lawmake's
-

Poor education

Individual lack Of effort'

Corruption and dishonesty a ail leyels

Communism 7 --

Government give away progtams
/
- .

Government give-aways and deficit spending

Falling apart of the family

,Ignorance of the people

Ci zen apathy

Small radical groups Of individuals

Welfare

Too much of any one of the above mentioned

Ratical groups.

High paf and lack'of hard wcw011,

The inability the nation -handle large scale disaster

Weather, popu ap by

Combination 'of. is or and goverment'

Permissivism

Communism, apathy ,_

:»

2

J

0
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QUESTION/NO. 57

,

Post Secondary 0.E. Students
,..

Anarcho-capital -Ism f--.'

k

10

Private -Citjzefis k

Free enterprise ,
Free,ent priSe

No gov nment controls,free dnterprise regulatessitself by supply and demant1/4

Free enterprise
-4k

7 er-

ButirTaS "Personnel i?
.

.Barter syst6m .

-4e- .
. ..t

One where we- all yotltogether .
,

/
a . .

Pure_capitalism- Without govertniient aid to busines, e.g., no tariffs, no us
of iniunctfotis, no military contracts, and other aids. business.. Let
business truly compete. ' ,

a. ....
,-Agri-anism (sic, - i

1

p'
ty .,

r , ? 0
1b,,,,,,,,-

Ay .10.'. ''t -' . I*

: ;$ .

QUESTION NO.-46

Secondak1).E. .StUacents-A ;. ',v,s, .

I think the governrtient takei a.'lot of sit - -at least tries to

° ...

,.' ..
-....

Private,Citizens a
...::.i.. ,... , .

/ paid employees reprosert ed ,Ty. unions
.._. . .: at. ',,
By various government le e14.,as".,taxes zonfiscated

t. /..
a . e

_. .. \.,, . .
1?

'

1.--T!t

r

:'

o

,

.r
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QUESTION NO. 6

.6.
"

Post Secondary D.E Students
4.4p

.

Irreleyantt Common law rdpqrty rights are vitilat r-a reversion to common,

would internalize these costs

QUESTION NO. 7

Private Citizens -

. .

Let competition reign - -big Oppanies can't hurt anyone

QUESTION NO. 13

Private' Citizens

Business pays the whole bill!!!'

411.

QUESTION NO. 14

Post Secondary D.E.'Students *.
.

Government is becoming a protection racket tnd.out of expediendY,, business

is obeying the laws
4

.
. ,

. si
...)

j'"*.

QUESTNIAO:16

Business Personnel

No one is

:

QUESTION NO. 17

Post,Secon.dary D.E. Students

Taxation is as archaic as slavery

'QUESTION NO. 18

Private Citizens

Honest union's yes: Unioi Labor Monopoly no:

4

=

S

14.6-
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QUESTION NO. 22

Post Secondary D.E. Students

Yes, they haven't had the backbone nor the knowledge to protect their own rights

,.,,

QESTION NO. 30-32

Private Citiz s

MoWof these,people are socialists but don't know it

Private Citizens

QUESTION NO' 32

Minorities should learn to proAr,y help themselvei

Business Personnel

At the.expense of the. majority

QUESTION-NCL 34

Private Citizens.

Get the government'out entirely!!!,'

QUESTION NO. 38, -
Private Citizens

,

. ..
.. -

We%haven't had good governmentsjnce 1932

0/*'

QUESTION NO. 39

Private Citizens

Business will alwayslave good influehce when left alone

C
Business Personnel

/e--
/iMuch depends-on whether business is a small business` interest, oligopoly,

monopoly,- etc.

QUESTION NO. 41

"t

1'3

O

r-

Ai*

___
QUESTN:O. 43

Business Personnel
/

Prices are a residual. And the,l&el'is optimal if the system is domretitfve

and has certain:c9ntrols from government to control abuses. Whether hilgIvr_.,

`.'1 ow.,, itself isnot -a mom issue- -not at all ,t-tt 1 it

..e. f

r.

V4)
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Business Personnel

.1P2 mUch as the public will give

O

142

QUESTION. NO. 44

Absolutely as much as can be realized--withdut environmental damage or-adverse
social effects.

.

?..;"

QUESTION NO. 47

Private Citizens

A combinationentitled to profit but honest tax should be paid ,

After'capital is paid for, balance should-be distributed\petween employees
and executives

.

Business Personnel * (
.

The largest portion of a company's net profit is distributed to the owners
and reinvested in. expansion, but-the actual distribution would-depend-on the
nature of the business and its needs and goals. Some businesses must,reinvest

heavily, such as an expanding firm. But others better established do not have

as great a "ma for it. -And-there are other considerations, too.
.:

QUESTION NO. 53

Private CitiAiv

. Utterly complete y reasonable

Private Cttizens

QUESTION NO? 54

Competition takes care of this

eto

I

1 -1-*4..

Business Personnel'

Controls on wages, prices, profits etc., are stupid and really foul things

up. But controls on monopoly power and utilities and pollution are very

needed. And they certainly affect

Government controls are needed, but not as much as we already have

QUESTION NO. 61

Private. Citizens

It's not the business° business

QUESTION NO. 62

Business Personnel- --,

--4'-h-,, I feel the keyns:Nn economit system is an affront td the Free EnterpHse system.
. - . , -

It is a' fraud.,

_

148-
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'N_ QUESTION NO,. 66N

`Private Citizens
dr .

Government,ls causing poverty -

S

QUESTION NO. 72

Private Citizens ,

Burden of this is on employer

Business Personnel

rir

QUESTION NO. 76-17

,, Labor is causing the inflatiOn

Extra ..Comments

410

I-favor a neo-social-cooperative type of government--:one free of the debileaiing

(sic) effects pt.prejudice arid favoratism. This entire questionnaire is an

obvious farce--a show of polling procedure. The obvioOs purpose of its leading

and slanted questions was to have the coMmow.person admit to knowing very little

about government and busines! and being taught like a child by big business;

or to have the more kno edgeable public express' their "yes or.no" cepts'

only to be.cut down our over :.reactionary,.hard-hat,'flag-wavi zealots

who believe in ev y hin9 I am opposed to. I will not be indoct inated by such

trash.

10-

-r

z
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